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On January 25, 2010, Kelly 
Ritchey-Davoren, Vice President 
of Operations for ArcLight Cin-
emas, represented the National 
Association of Theatre Owners of 
California/Nevada testifying be-
fore the California State Assem-
bly Banker Committee Hearing 
on Interchange Fees. She was ac-
companied by NATO President 
& CEO Milt Moritz as well as 
NATO of CA/NV lobbyist Terri Thomas.  

The hearing was prompted by Assembly-
man Pedro Nava (D, Santa Barbara) who is 
also a candidate for Attorney General.  Nava 
and the committee are interested in the impact 
of the fees not only on retail merchants and fi-
nancial institutions, but more importantly on 
consumers.  The hearing was composed of a 
series of panels which included a summary of 
the recent U.S. Government Accountability 
Office (GAO) Report on Interchange Fees, a 
discussion by financial institutions and card 
processors of their policies and a response by a 
variety of merchants including representatives 
from the National Retail Federation, small busi-
nesses, 7-Eleven stores, theatre owners, and a 
costly consumer perspective. 

What is the Interchange Fee?
The interchange fee is the percentage 

tacked on to each sale when a credit or debit 
card is used.    These fees began in the 1960s 
as a way for banks to cover the cost of process-
ing credit card transactions.  Twenty years ago, 
there were only a handful of interchange fees.  
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Today there are over 200 and the 
percentage changes depending on 
the sort of card the customer uses, 
with reward cards the most expen-
sive.  Visa and MasterCard publish 
new interchange rates about twice 
a year; American Express and Dis-
cover do not publish their rates but 
generally negotiate these rates on 
an individual basis with merchants. 
Interchange fees are set by card 

networks such as Visa and MasterCard but are 
collected from retailers by credit card issuers, e.g. 
financial institutions. Every time a consumer uses a 
credit card or debit card at any merchant including 
the internet, the merchant is charged a fee, ranging 
from 1.6% to 2.5%.  The fee is divided in three 
ways: between the merchant’s bank, the consumer’s 
bank, and the credit card company.  According to 
the American Bankers Association, more than half 
of total retail transactions since 2005 have been 
paid for using either debit or credit cards. 

Federal Action
Although three measures have been introduced 

at the federal level, none of them eliminate or cap 
interchange fees.  Most of the emphasis of the 
proposed federal legislation is on making the in-
formation regarding interchange fees more public 
in order to give both retailers and consumers more 
choice as to which cards to use.  The consensus of 
the Assembly Banking Committee seemed to be 
that there is little beyond “shining the light on the 
subject” that a State can do - regulating these fees 
is more appropriately a federal issue.   There was 

Hearing, continued on page 2
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Hearing, continued from page 1

also a difference of opinion as to whether or not consumers would suffer or gain if interchange fees 
were regulated.  Most agreed that a large part of the problem is the invisibility of the interchange fees 
coupled with the wide variety some of which has evolved due to negotiations with merchants and 
some of which are of function of the type of card being used.

Results of GAO Report
In late 2009, the GAO released a report that was intended to investigate how merchant fees have 

changed over time, the competitive nature of the credit card market, the benefits and costs to mer-
chants of accepting cards, and the potential impact of several options to reduce merchant fees.  These 
options included limiting or capping the fees directly, requiring disclosure of these fees to consumers, 
loosening card network restrictions on merchants; and granting antitrust waivers.  The GAO report 
also pointed out the card network rules which limit the options that merchants have for accepting or 
denying cards.  These include: no surcharges; honor all cards; no discrimination/differentiation; no 
minimum or maximum charges; and preferred treatment.

NATO Testimony
In her presentation to the committee, Kelly Ritchey-Davoren discussed the shift from cash to credit 

cards at the box office and snack counters which has occurred over the last several years.  She stated 
“there are many positive effects of this shift including convenience for guests and the safety factor of 
having less cash present in the theatres.  Unfortunately these positive effects are being neutralized as 
interchange fees have mounted.  Interestingly increased use of credit cards does not lead to lower fees.  
Ritchey-Davoren pointed out that the combination of having low average transactions and multiple 
transactions within a single visit has resulted in estimates of our industry paying about 3% in fees per 
average card transaction  (this includes the negotiated flat transaction or “swipe” fee, discount fees 
and charge back fees;  the interchange fee is not negotiated.).     As the profit margins in the theatre 
business are tight, the increases in interchange fees have had to be made up elsewhere in the business 
model in order to meet return on investment expectations.  This can have a significant impact on 
price at the box office and payroll reductions – none of which is desirable for either the theatre owner 
or the people of the State of California”.  

Challenges to Regulating Interchange Fees
The hearing pointed out the numerous challenges to regulating interchange fees which include:
Setting limits to interchange fees.  If the limit is based on cost, determining which costs should 

be considered is problematic and considerable expense could be involved with collecting and analyz-
ing the necessary data.

Requiring disclosure of interchange fees to consumers could result in lower effective fees paid by 
merchants, but only if the consumer decides to use this information to decrease their usage of the 
credit cards that are expensive for merchants to accept.

Loosening card network restrictions on merchants has the potential to lower the costs that merchants 
face but it is unclear to what degree merchants would actually take advantage of rule changes.

Granting antitrust waivers to merchant groups and payment service providers but the Department 
of Justice is wary of granting such antitrust waivers.

Next Steps
It is not yet known whether Chairman Nava or any members will introduce legislation on this 

subject. NATO will stay closely attuned.
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Attending the Board of Directors meeting with a personal tour of Regal’s LA LIVE new downtown showcase theatre are Board 
Members and guests: (L to R) Scott Lotter, guest Bill Kartozian, Jerry Forman, Ted Mundorff, Chairman Ray Syufy, Secretary Alan 
Grossberg, Treasurer Frank Rimkus, Nora Dashwood, guest Tim Warner, George Krikorian, Bruce Coleman, Peter Dobson, Vice 
President David Corwin, Chris Blevins, Hal Sawyer and President and CEO Milt Moritz.

The Regal LA Live is located in the heart of downtown Los Ange-
les.  Thanks go to Manager Mark Behrang who led the NATO of CA/
NV Board of Directors and their guests on a guided tour of this flag-
ship theatre and to Promotions Manager, Wesley Ratliff, who helped 
with coordinating all the details for the meeting.  

January, 2010 NATO of California/Nevada 
Board of Directors meeting

Lyndon Golin joins NATO of California/Nevada’s Board of Directors
It is with great pleasure that NATO of California/Nevada welcomes Lyndon Golin, founder and president of 

Regency Theatres, as a member of its Board of Directors.  He is filling the position on our Board recently vacated by 
Gary Richardson of The Movie Experience.

Mr. Golin joined the motion picture industry at an early age working in movie theatres owned and operated 
by his father Harry Golin.   In 1985 he joined Cineplex Odeon Theatres as an usher and rose to the position 
of manager where he spent eight years and later held positions in film distribution with Universal and MGM/
UA.  In 1996 he formed Regency Theatres and now operates 20 locations with 108 screens. 

Lyndon and his wife Monica are active members of many local charities in addition to his holding a Board 
position with the Variety Boys and Girls Club in East Los Angeles. 

The Golins’ have one daughter, Alexis, and reside in Calabasas, CA.
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A Very Grateful
2009 Scholarship 

Winner!

Deadline is Approaching for 2010 Scholarship Program Applications 
All applications for one of twenty $7,500.00 

awards from the 2010 NATO of California/
Nevada Scholarships Program must be postmarked 
or delivered to the NATO of California/Nevada 
office by Friday, March 12th.  The deadline was 
moved up this year to avoid conflicts with high 
school seniors’ graduation requirements.  The 
awards are available for secondary or vocational 
education to qualifying employees of NATO of 
CA/NV member companies.

Visit the scholarship section at www.
NATOCalNev.org to download an application 
and for more information.

Applications must be postmarked or delivered to the 

NATO of CA/NV Office by March 12, 2010.

Semi-finalists must be available for a 15 minute phone interview on June 10th.

Scholarships will be announced in June.

Visit www.NATOCalNev.org/scholarship.html

for application or phone NATO of CA/NV office for more information.

National Association 

of Theatre Owners

of California/Nevada

 2010 
Scholarship Program

up to Twenty    

$7,500
Scholarships
available for post secondary 

or vocational education!

Dear Ms. Sievers:
I am writing to you after the completion of my first semester here at Columbia Law School.  My experience thus far has been even more fulfilling than I expected.  I have learned a great deal about the law, all while enjoying the myriad of educational, business, and recre-ational opportunities that the city of New York has afforded me.  While I very much miss the city of angels and its impeccable weather, New York has been very receptive and kind to me.

This summer, I have applied to work in Phenom Penn, Cambodia at the Extraordinary Chambers in the Courts of Cambodia.  The ECCC is a special court set up with UN as-sistance to try former members of the Khmer Rouge for war crimes.  The opportunity to work for the public interest at so solemn a proceeding on matters of unparalleled importance is one I would never have had were I not enrolled in such an amazing law school.  I sincerely thank you and NATO for helping to make this happen.
Thank you once again for helping me grasp this amazing opportunity.
Sincerely,
(signed) Jared Taylor
Pacific Theatres’ ArcLight Cinemas
Hollywood

http://www.NATOCalNev.org
http://www.NATOCalNev.org


NATO of California/Nevada February 2010

5

For about two hours, laugh, weep, shiver with 
fear, feel your adrenaline pumping – all for $10, 
preferably in a comfy chair, maybe with a barrel 
of buttered popcorn radiating warmth in your 
lap. Sound like a bargain?

In a downturned economy, going to the mov-
ies is an enduring entertainment option, even as 
family budgets lop off vacations, lavish dining 
and $80 bluejeans.

Still one of the cheapest out-of-home en-
tertainment venues, movie theaters are ringing 
up profits with the proliferation of premium 
technology, such as IMAX and 3-D, and because 
movie-going – even during the the Great Depres-
sion – has always been driven by product: movies 
that people want to see. 

Movie theaters blossom in the downturn
NEARBY STORES LIKE THE TRAFFIC FROM A CINEPLEX

“Because of the low cost, people don’t feel bad about going to the mov-
ies. But only if they’re interested in them,” said Warren Miller, an analyst with 
Morningstar who tracks Regal Entertainment Group and Cinemark, two of the 
country’s biggest theater chains. “That’s why the movies, at least theoretically, are 
recession-proof,” he said.

At United Artists Arden Fair 6 recently, Jennifer McLaughlin and two friends 
perused the offerings on a recent evening.

“Compared to other things, it’s not that much for entertainment,” said 
McLaughlin, the 31-year-old mother of two.

For a family outing, the bill could come to $50, she said. She feeds the family 
first so they don’t have to buy snacks. “That’s over the line,” she said.

She and her friends finally settled on “Youth in Revolt,” a comedy.
While customers abandoned other retail businesses, forcing them to shrink 

Theatres Blossom, continued on page 6
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I am writing to you after the completion of my first semester here at Columbia Law School.  My experience thus far has been even more fulfilling than I expected.  I have learned a great deal about the law, all while enjoying the myriad of educational, business, and recre-ational opportunities that the city of New York has afforded me.  While I very much miss the city of angels and its impeccable weather, New York has been very receptive and kind to me.

This summer, I have applied to work in Phenom Penn, Cambodia at the Extraordinary Chambers in the Courts of Cambodia.  The ECCC is a special court set up with UN as-sistance to try former members of the Khmer Rouge for war crimes.  The opportunity to work for the public interest at so solemn a proceeding on matters of unparalleled importance is one I would never have had were I not enrolled in such an amazing law school.  I sincerely thank you and NATO for helping to make this happen.
Thank you once again for helping me grasp this amazing opportunity.
Sincerely,
(signed) Jared Taylor
Pacific Theatres’ ArcLight Cinemas
Hollywood

Consumers could get more cash back from unused 
gift cards under a bill unveiled late last month at the 
state Capitol.

Senate Bill 885 by state Sen. Ellen Corbett, D-San Leandro, 
would require retailers to give cash back on cards if the remain-
ing balance is less than $20. Corbett’s 2007 bill established the 
current limit of less than $10.

The bill would require the new limit to appear in large type 
on the card itself. It would also eliminate dormancy fees, which 
are allowed in certain circumstances. 

There’s a lot of unused gift card value at stake. Nearly $5 
billion goes unspent each year, according to Massachusetts-based 
research firm TowerGroup.

Retailers vowed Tuesday to oppose SB 885, saying it creates 
cash-register headaches and goes against the purpose of gift cards.

Corbett said expanding the cash-back limit ensures that 
consumers in tough economic times get access to the full amount 
on their gift cards, which could “make the difference in paying 
their bills and making ends meet.” She hopes the bill will turn 
gift cards into “no-fee, no-hassle” consumer products.

But the under-$20 proposal raises concerns among retailers, 

Gift-Card Holders Would Get More Cash Back Under Senate Bill
By Claudia Buck, Sacramento Bee 

according to Maureen Riehl, spokeswoman for the National Retail 
Federation in Washington, D.C. Compared with other states, Cali-
fornia’s current $10 cash-back limit is already high, but going up to 
$20 is “definitely setting a new bar,” she said.

“It’s contrary to what gift cards are supposed to be about,” 
she added, noting that cards are intended to be redeemed for 
merchandise or food. “It creates some fund-management issues 
when you’re dealing with cash back vs. merchandise.” 

Bill Dombrowski, president of the California Retailers As-
sociation, said his group will oppose the bill. For store, restaurant 
and theater owners, the $20 limit is “ridiculously high,” he said. 
“We reached a compromise to raise it to $10 (three years ago) and 
we’re still trying to implement that.” 

A number of consumers, including Sacramentan Janice 
Critchlow, have reported trouble getting some retailers to abide by 
the current law. Critchlow, who spoke at the January 26th hearing, 
described in a Bee story earlier this month her trouble trying to 
cash several dozen $5 gift cards at various fast-food outlets.

Last summer, district attorneys in Monterey, Shasta and Sono-
ma counties reached a settlement with Starbucks over complaints 
that the coffee retailer failed to abide by the state’s gift card laws. 
Starbucks paid $225,000 in civil penalties and other costs. 

http://topics.sacbee.com/entertainment+venues/
http://topics.sacbee.com/entertainment+venues/
http://topics.sacbee.com/Warren+Miller/
http://topics.sacbee.com/Regal+Entertainment+Group/
http://topics.sacbee.com/Jennifer+McLaughlin/
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“I guess we’re just fortunate. It’s a lot cheaper than going to Hawaii, or going 
to Tahoe,” he said of last year’s strong performance by theaters.

Not only are shopping centers heavily courting movie theaters, some retailers’ 
fortunes have become linked to them, said Garrick Brown, Sacramento research 
director for commercial real estate brokerage Colliers International.

Big-box book-sellers, in particular, are finding they flourish most near movie 
theaters, which will mean an even stronger trend for that combination in new 
centers, he said. 

The increasingly popular “lifestyle center,” generally an outdoor shopping 
center with a high-end retail mix and architectural features, fine dining and an 
entertainment component, is the perfect fit for movie theaters, he said.

Things weren’t always so golden for the movie-theater industry.
Movie companies moved into the new millenium building stadium-seating 

theaters rather than renovating existing ones, said Miller, the Morningstar analyst. 
The resulting glut of theaters, compounded by some particularly bad movie years, 
bankrupted some companies, he said.

Expansion now is more rational, mostly coming through the purchase of 
existing theaters, Miller said.

New screens we’re seeing now were probably on the books before the recession 
hit, said Eric Handler, analyst with MKM Partners, who follows Regal and Cin-
emark. The number of screens is growing at about 1 percent per year, he said.

Theaters are certainly poised to gain revenue from technology, some of which 
streamlines operations or can command premium prices, typically a few dollars 
per ticket, analysts say.

That’s crucial when you consider that 80 percent of “Avatar” viewers are choos-
ing to pay a few bucks more to see it in 3-D, according to Brandon Gray, president 
and publisher of the online box-office reporting service Box Office Mojo.

Rather than relying on film, theaters are converting to digital projection, which 
is essential for 3-D but also cuts the cost of handling film, which can noticeably 
degrade with each showing.

Unlike film, digital projection permits quick duplication if a movie proves more 
popular than anticipated so it can be shown on multiple screens, Miller said.

Gray cautions against relying heavily on technology to boost box-office 
revenue.

“The industry is focused on technology, but the story is what people pay for,” 
he said. “There is no indication that 3-D is here to stay. It could be a novelty.”

Attendance at 1.4 billion estimated for 2009 is a 4 percent jump from 2008, 
he said.

Rather than economic forces, what’s showing will always drive attendance, 
he said: “If the selection isn’t appealing, people won’t go.”

The notion of a recession-battered public turning to the big screen for solace 
and escape is almost mythical, Miller and other analysts say.

“I think it’s more that movie theaters are just not as tied to the economy; 
they’re not cyclical,” Miller said.

Theatres Blossom, continued from page 5

inventory, lay off workers or file for bankruptcy 
in 2009, moviegoers plunked down a record 
$10 billion at the box office, a 10 percent boost 
nationwide from the year before.

Owners of those box offices are emerging 
superstars in an otherwise moribund retail land-
scape, drawing foot traffic and sparking business 
where they open.

“For the most part, movies seem to be the 
escape that people are looking for,” said David 
Corkill, owner of Cinema West, which just 
opened a 16-screen complex in Folsom. “It’s still 
an inexpensive night out, and people are spending 
money closer to home.”

In December, Corkill opened Palladio 16 
Cinemas, the region’s newest theater complex, 
in the middle of what is essentially a construc-
tion zone for Palladio at Broadstone, an upscale 
or “lifestyle” shopping center in Folsom that is 
otherwise uninhabited.

That isn’t stopping patrons from flocking to 
don those weird glasses to see “Avatar” in 3-D or 
watch George Clooney glibly lay off longtime 
workers.

“We can stand alone without a single neigh-
bor,” Corkill said, noting that solitary theaters 
flanking freeways are an ideal setting.

Retailers destined for Palladio, halted by the 
recession, have pushed back opening dates, which 
could mean a months-long solitary run for the 
new theaters.

“Theaters have been the drawing card for cen-
ters,” Corkill said. “Once we start seeing some of 
the other doors open, it’s only going to help.”

Another 16-screen complex is expected to 
open in September in what was once a Mervyns 
in Rocklin, one of three new locations this year 
for SR Entertainment Group in Santa Rosa.

The other new locations will be in Arizona, 
said Daniel Tocchini, president and chief execu-
tive officer of the 12-theater chain. The company 
founded by his father and uncle in 1924 grows 
steadily, he said, and is primarily interested in the 
suburbs, including more Sacramento suburban 
locations.

Theatres Blossom, continued on page 7
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Movie theaters do have to keep 
ahead of the home movie theater, 
which is gaining in appeal, he said.

IMAX theaters combine film 
and digital technology with gigan-
tic screens for what the company 
calls a superior viewing experience. 
And theaters in selected markets 
are trying to set themselves apart 
by offering high-end touches such 
as ushers, upgraded and reserved 
seating, seated dining and full 
bars.

ArcLight Cinemas’ two loca-
tions in the Los Angeles area offer 
those kinds of amenities at a pre-
mium price. They also forbid cell 
phone use and discourage parents 
from bringing their children by 
charging them full price for R-
rated films.

“You’re seeing the industry 
gravitate toward variable pricing,” 
said Handler with MKM Partners.

Deep in wine country, SR En-
tertainment already offers a viewing 
experience tailored for Healdsburg, 
said Tocchini: a theater with two 
screens offering leather rocking 
seats and light dining including 
wine.

The premium theater is doing 
well and the company is looking to 
open a second location in Pacific 
Grove, he said.

Though several chains are 
experimenting with the concept 
in select markets, that won’t be 
the widespread experience, Miller 
said.

“It is another way to segment 
their customer base and play to dif-
ferent geographic areas,” he said.

Source:  The Sacramento Bee 
SacBee.com ** 1/27/10*1/29/10

http://topics.sacbee.com/IMAX+theaters/
http://topics.sacbee.com/MKM+Partners/
http://topics.sacbee.com/wine+country/
http://topics.sacbee.com/SR+Entertainment/
http://topics.sacbee.com/SR+Entertainment/
http://topics.sacbee.com/Pacific+Grove/
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1. Best Motion Picture of the year
	 q	“Avatar”
	 q	“The Blind Side”
	 q	“District 9”
	 q	“An Education”
	 q	“The Hurt Locker”
	 q	“Inglourious Basterds”
	 q	“Precious:  Based on the Novel ‘Push”
  by Sapphire”
	 q	“A Serious Man”
	 q	“Up”
	 q	“Up in the Air”
2. Actor in a leading role
	 q	Jeff Bridges in “Crazy Heart”
	 q	George Clooney in “Up In The Air”
	 q	Colin Firth  in “A Single Man”
	 q	Morgan Freeman in “Invictus”
	 q	Jeremy Renner in “The Hurt Locker”
3. Actress in a leading role 
	 q	Sandra Bullock in “The Blind Side”
	 q	Helen Mirren in “The Last Station”
	 q	Carey Mulligan in “An Education”
	 q	Gabourey Sidibe in “Precious”
	 q	Meryl Streep in “Julie & Julia”
4. Actor in a Supporting Role
	 q	Matt Damon in “Invictus”
	 q	Woody Harrelson in “The Messengerr”
	 q	Christopher Plummer in “The Last Station”
	 q	Stanley Tucci in “The Lovely Bones”
	 q	Christoph Waltz in “Inglourious Basterds”

Academy Award® Contest
Previews, the monthly newsletter of NATO of California/Nevada, is sponsoring its annual 

Academy Awards® contest, open only to employees of NATO of California/Nevada members.  
The winner will be selected based upon the most correct answers; in case of a tie, the prize 
will be awarded based upon order of receipt of entry in the NATO of CA/NV office.   

Fill in your choices and return to the NATO of CA/NV office by 4:00PM on Friday, 
February 20, 2009.  Only one entry per person, the first one submitted, will be accepted

5. Actress in a Supporting Role
	 q	Penèlope Cruz in “Nine”
	 q	Vera Farmiga in “Up In The Air”
	 q	Maggie Gyllenhaal in “Crazy Heart”
	 q	Anna Kendrick in “Up In The Air”
	 q	Mo’Nique in “Precious”
6. Achievement in Directing
	 q	James  Cameron,  “Avatar”  
	 q	Kathryn Bigelow, “The Hurt Locker”
	 q	Quentin Tarantino “Inglourious Basterds”
	 q	Lee Daniels, “Precious”
	 q	Jason Reitman, “Up in the Air”
7. Original Screenplay
	 q	Mark Boal  “The Hurt Locker”
	 q	Quentin Tarantino “Inglourious Basterds”
	 q	Alessandro Camon & Oren Moverman  

 “The Messenger”
	 q	Joel Coen & Ethan Coen “A Serious Man”
	 q	Bob Peterson, Pete Docter “Up.”
8. Achievement in film editing
	 q	“Avatar”
	 q	“District 9”
	 q	“The Hurt Locker”
	 q	“Inglourious Basterds”
	 q	“Precious”
9. Achievement in cinematography
	 q	“Avatar”
	 q	“Harry Potter and the Half-Blood Prince”
	 q	“The Hurt Locker”
	 q	“Inglourious Basterds”
	 q	“The White Ribbon”

10. Achievement in art direction
	 q	“Avatar”
	 q	“The Imaginarium of Doctor Parnassus”
	 q	“Nine”
	 q	“Sherlock Holmes”
	 q	“The Young Victoria”
11. Achievement in costume design
	 q	Janet Patterson, “Bright Star”
	 q	Catherine Leterrier, “Coco before Chanel”
	 q	Monique Prudhomme, “The Imaginarium of  

 Doctor Parnassus”
	 q	Colleen Atwood, “Nine”
	 q	Sandy Powell, “The Young Victoria”
12. Achievement in makeup
	 q	Aldo Signoretti and Vittorio Sodano “Il Divo”
	 q	Barney Burman, Mindy Hall and
  Joel Harlow “Star Trek”
	 q	Jon Henry Gordon and Jenny Shircore
  “The Young Victoria”
13. Achievement in sound editing
	 q	“Avatar”
	 q	“The Hurt Locker”
	 q	“Inglourious Basterds”
	 q	“Star Trek”
	 q	“Up”
14. Achievement in visual effects
	 q	“Avatar”
	 q	“District 9”
	 q	“Star Trek”
15. Music in connection with motion picture 

(Original Song)
	 q	“Almost There” from “The Princess and
  the Frog”
	 q	“Down in New Orleans” from “The Princess  

 and the Frog”
	 q	“Loin de Panama” from “Paris 36”
	 q	“Take It All” from “Nine”
	 q	“The Weary Kind” from “Crazy Heart”
16. Best foreign language film 
	 q	“Ajami”, Israel
	 q	“El Secreto de Sus Ojos” Argentina
	 q	“The Milk of Sorrow”, Peru
	 q	“Un Prophète”, France
	 q	“The White Ribbon”, Germany

Name:  ____________________________Daytime Phone:  ______________________ E-mail ____________________________
Company: ___________________________________________________Title:  _____________________________________
Fax completed entry to 310/460-2901 or mail to National Association of Theatre Owners of California/Nevada, Attn:  Academy Contest, 

11661 San Vicente Blvd., Suite 830, Los Angeles, CA 90049.
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AVATAR is Out of the World!
As of January 17th the 3-D version of Avatar has accounted for roughly 65% of the total world-

wide box-office gross for Avatar and has become the first film to gross more than $100 million 
worldwide in the large screen format IMAX.   (See chart below for worldwide Avatar grosses)

In Memoriam 
BONNIE SANBORN

It is with much regret that we share 
the news of the passing of Bonnie Sanborn, 
longtime exhibitor and wife of 1994 
ShoWester of the Year Art Sanborn (de-
ceased) and mother of Bruce Sanborn, 
Bonnie Sanborn Richardson and Cristy 
Sanborn Maxey.   The family announced 
that Mrs. Sanborn passed away peace-
fully Sunday January 24th at home due to 
complications from a stroke suffered in 
December.

The Sanborn Family have been long 
time members and supporters of NATO 
of California/Nevada as well as National 

NATO and played a significant role in 
the establishment of both organizations.   
The members and officers of NATO of 
California/Nevada extend their sincere 
sympathy to the Sanborn Family on their 
great loss. 

Memorial services are pending. The 
family requests that any donations in 
memory of Mrs. Sanborn be made to 
either The Mission Stroke Center or The 
Sisters of St. Joseph Hospice Care both 
located at Mission Hospital Foundation, 
27800 Medical Center Rd. Mission Viejo, 
Calif. 92691.

New Registration 
Procedure for 
Summer/Fall 
Film Product 

Seminar 
The registration process for 

the 2010 April 13th Southern 
California and April 15th Northern 
California NATO of California/
Nevada Summer/Fall Film Product 
Seminars has been updated.  Eligi-
ble members must register directly 
by completing the form in the 
Seminars and Meetings section on 
the Association’s web site at www.
NATOCalNev.org  Registration 
begins on February 22nd.

Cinemark will once again 
host our members and guests at 
their conveniently located Cen-
tury San Francisco Centre 9 The-
atre on Thursday, April 15th.  The 
location for the Tuesday, April 13th 
Southern California seminar is yet 
to be determined; an announce-
ment will be made shortly.

The registration deadline is 
Friday, March 26th and online 
registration will close at midnight.  
Should you have any questions 
regarding the registration process 
contact the NATO of CA/NV of-
fice and ask to speak with Charlene 
Sievers.  Attendance is limited to 
employees of member companies, 
with a limit of two guests per the-
atre location.  There is no charge, 
but reservations are a must, no 
walk-ins will be admitted, and no-
shows will incur a $25.00 charge.  

Mark your calendars now and 
visit the Seminars and Meetings 
section of our web site at www.
NATOCalNev.org  to register.  
The registration deadline is March 
26, 2010.

http://www.NATOCalNev.org
http://www.NATOCalNev.org
http://www.NATOCalNev.org
http://www.NATOCalNev.org
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Top 50 Theatres Nationwide
1/2/2009 to 12/31/2009

Nat’l Rank 
by Circuit Theatre & Screen Count City, State

1 AMC EMPIRE 25 New York, NY
2 AMC LINCOLN SQUARE 13 New York, NY
3 AMC BURBANK 30 Burbank, CA
4 Regal UNION SQUARE 14 New York, NY
5 AMC GARDEN STATE 16 Paramus, NJ
6 Pacific ARCLIGHT HOLLYWOOD 15 Hollywood, CA
7 Regal LONG BEACH STADIUM 26 Long Beach, CA
8 AMC TYSONS CORNER 16 Mc Lean, VA
9 Pacific GROVE STADIUM 14 Los Angeles, CA

10 Regal IRVINE SPECTRUM 21 Irvine, CA
11 Cinemark EGYPTIAN 24 Hanover, MD
12 AMC BOSTON COMMON 19 Boston, MA
13 AMC AVENTURA MALL 24 Aventura, FL
14 Regal HACIENDA CROSSINGS 20 Dublin, CA
15 Pacific ARCLIGHT SHERMAN OAKS 16 Sherman Oaks, CA
16 AMC CENTURY CITY 15 Century City, CA
17 Regal FRESNO STADIUM 21 Fresno, CA
18 AMC BLOCK 30 Orange, CA
19 AMC RIVER EAST 21 Chicago, IL
0 Regal E-WALK 13 New York, NY

21 Cinemark RIO 24 Albuquerque, NM
22 Cinemark CENTURY 25 Union City, CA
23 Regal MIRA MESA STADIUM 18 San Diego, CA
24 Regal SHEEPSHEAD BAY 14 Brooklyn, NY
25 AMC PLEASURE ISLAND 24 Lake Buena Vista, FL
26 AMC METREON 15 San Francisco, CA
27 Regal GREENWAY GRAND PALACE 24 Houston, TX
28 San Tikos PALLADIUM 19 San Antonio, TX
29 AMC NESHAMINY 24 Bensalem, PA
30 AMC PALISADES 21 West Nyack, NY
31 National Amusements BRIDGE DE LUX 17 Westchester, CA
32 Cinemark PARADISE PARK 24 DavieM, FL
33 COBB DOLPHIN 19 Miami, FL
34 AMC HOFFMAN 22 Alexandria, VA
35 AMC DEL AMO 18 Torrance, CA
36 Cinemark OAKRIDGE 20 San Jose, CA
37 AMC SUNSET PLACE 24 South Miami, FL
38 Pacific WINNETKA ALL STADIUM 21 Chatsworth, CA
39 AMC CHERRY HILL 24 Cherry Hill, PA
40 AMC WHITE MARSH 16 Baltimore, MD
41 AMC GULF POINTE 30 Houston, TX
42 Cinemark DALY CITY 20 Daly City, CA
43 AMC NORTHPARK 15 Dallas,TX
44 Regal ONTARIO PALACE 22 Ontario, CA
45 Consolidated Amusement Co. VICTORIA WARD STADIUM 16 Honolulu, HI
46 AMC MISSION VALLEY 20 San Diego, CA
47 Cinemark CENTURY 20 Huntington Bch., CA
48 Cinemark CENTURY REDWOOD 20 Redwood City, CA
49 Cinemark PALACE 20 Boca Raton, FL
50 Regal NEW ROC CITY 18 New Rochelle, NY

S • t • a • t • i • S • t • i • c • S
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Top 25 California Theatres 
1/2/2009 to 12/31/2009

Top 15 Nevada Theatres 
1/2/2009 to 12/31/2009

CA Rank NAT’L 
Rk Circ Theatre City

1 3 AMC BURBANK 30 BURBANK
2 6 Pacific ARCLIGHT HOLLYWOOD 15 HOLLYWOOD
3 7 Regal LONG BEACH STADIUM 26 LONG BEACH
4 9 Pacific GROVE STADIUM 14 LOS ANGELES
5 10 Regal IRVINE SPECTRUM 21 IRVINE
6 13 Regal HACIENDA CROSSINGS 20 DUBLIN
7 14 Pacific ARCLIGHT SHERMAN OAKS 16 SHERMAN OAKS
8 23 AMC CENTURY CITY 15 CENTURY CITY
9 17 AMC BLOCK 30 ORANGE

10 21 Cinemark CENTURY 25 UNION CITY
11 22 Regal MIRA MESA STADIUM 18 SAN DIEGO
12 57 AMC METREON 15 SAN FRANCISCO
13 47 National Amusements BRIDGE DE LUX 17 WESTCHESTER
14 42 AMC DEL AMO 18 TORRANCE
15 31 Cinemark OAKRIDGE 20 SAN JOSE
16 33 Pacific WINNETKA ALL STADIUM 21 CHATSWORTH
17 35 Cinemark DALY CITY 20 DALY CITY
18 37 Regal ONTARIO PALACE 22 ONTARIO
19 39 AMC MISSION VALLEY 20 SAN DIEGO
20 40 Cinemark CENTURY 20 HUNTINGTON BEACH.
21 41 Cinemark CENTURY REDWOOD 20 REDWOOD CITY
22 74 AMC CITYWALK STADIUM 19 UNIVERSAL CITY
23 63 AMC MERCADO 20 SANTA CLARA
24 71 AMC SANTA ANITA 16 ARCADIA
25 55 AMC PROMENADE 16 WOODLAND HILLS

NV Rank Nat’l Rk Circuit Theatre City
1 75 Regal RED ROCK STADIUM 16 Las Vegas
2 99 RAVE TOWN SQUARE 18 Las Vegas
3 431 Regal ALIANTE STADIUM 16 Las Vegas
4 453 Cinemark SANTA FE STATION 16 Las Vegas
5 470 Cinemark CENTURY SOUTH POINT 16 Las Vegas
6 603 Cinemark CENTURY 14 Sparks
7 633 Cinemark ORLEANS 18 Las Vegas
8 636 Regal SUNSET STATION 13 Henderson
9 696 Regal TEXAS 18 Las Vegas

10 712 Cinemark PARK LANE 16 Reno
11 732 Cinemark SUMMIT SIERRA 16 Reno
12 835 Brenden PALMS 14 Las Vegas
13 862 Cinemark SAM’S TOWN 18 Las Vegas
14 869 Regal GREEN VALLEY 10 Henderson
15 1,056 Cinemark RIVERSIDE 12 Reno
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Valentine’s Day
February 14

Passover begins 
at sundown

March 29

ShoWest
March 15-18

Northern California Film Product
Seminar

April 15

82nd Academy 

Awards® Show

March 7

President’s DayFebruary 15

Easter
April 4

St. Patrick’s Day
March 17

Daylight Saving 
Time Begins

March 14

NATO of CA/NV History of Exhibition Lecture Series:  The Blockbuster and New Hollywood
February 9

Spring beginsMarch 20

Ash Wednesday

February 17

Southern California 

Film Product 

Seminar
April 13

CAlendAr of events & HolidAys

Please note:
Registration for the 2010 NATO of CA/NV 

Film Product Seminar

begins on Monday February 22nd.

All registrations must be made in the Seminars and Meetings 

section of our web site at www.NATOCalNev.org

http://www.NATOCalNev.org

