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NATO of California/Nevada

Information for the California and Nevada Motion Picture Theatre Industry

C A L E N D A R
of EVENTS & 

H O L I D A Y S

July/August 2005

Labor Day
Sept. 5

•

National NATO 
Board Meeting 

in Chicago
Sept. 14 – 15

•

Sexual
Harassment 
Prevention 

Training
Workshop

Sept. 20 - Northern California
Sept. 22 - Southern California

See page 3

•

ShowEast
Oct. 24 – 27

•

Fall/Winter
Film Product 

Seminars
Nov. 3 - Northern California
Nov. 9 - Southern California

❖❖❖

NATO of California/Nevada Held 
Annual Membership Meeting

Members of NATO of California/Nevada convened at the 
historic Crest Theatre in Westwood, California on June 22 for the 
Association’s annual membership meeting.  The meeting highlights 
included the announcement of the new association leaders, an up-
date from President Milt Moritz, discussions of ongoing legal and 
political issues, and a presentation by film historians and authors 
Andreas Fuchs and Ross Melnick.

NATO of California/Nevada Chairman Phil Harris led the 
meeting and announced the Association’s new leadership, including 
its board of directors, officers, and new Chairman, Raymond Syufy 
of Century Theatres.  Chairman Harris also thanked outgoing board 
members for their hard work and encouraged members to continue 
to support NATO’s efforts on the challenging road ahead.  Mr. Harris stated, “As your outgoing 
Chairman, and a person who owes his very livelihood to this industry, I urge you all to consider the 
effects on your bottom line of a 10%, 20%, or even 30% decline in your ticket sales, as your loyal 
patrons are converted to the home entertainment experience.  Continue to fight against the closing 
of the theatrical window. Allow NATO to finish the job it has so brilliantly spearheaded to ensure 
a uniform, systematic, fair and economically feasible transition to digital projection. Examine your 
business practices to determine where you can be more effective in providing your patrons the service 
and value they demand. Above all, consider that this just might be the time where as an industry we 
must work together, and spend together; to change what I believe is the growing perception that we 
are too expensive, to insensitive, and too greedy.”

Chairman Harris then turned over the microphone to Mr. Moritz, who provided an overview of 
NATO of California/Nevada’s accomplishments in the last year.  Mr. Moritz described and applauded 
the successful derailment of an entertainment admission tax, the legal prohibition of recording de-
vices in theatres, and the hundreds of thousands of dollars donated to worthy causes such as college 
scholarships, university film departments, and tsunami relief.

NATO of CA/NV counsel Greg Hurley and political lobbyist Terri Thomas followed with detailed 
presentations of the legal and political issues that have faced theatre owners over the past year, as well 
as those on the horizon.  

Mr. Hurley focused on the legal ramifications of a federal settlement between the U.S. Department 
of Justice and Regal Theatres, explaining that after many years of speculation and uncertainty, the 
settlement provides many specific guidelines for theatres’ compliance with the American Disabilities 
Act.  These included specific definitions regarding unobstructed views and companion seating.

Ms. Thomas, in turn, described the recent political victories for theatre owners.  Measures that 
would have raised the minimum wage, mandated employer healthcare, censored video games, and 
levied a tax on admissions to nearly all types of entertainment venues were all defeated. The Assembly 

See ANNUAL MEETING, continued on page 2

New Chairman of the Board 
Ray Syufy of Century Theatres.
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also adopted a resolution to proclaim the month 
of June “Entertainment and Labeling Awareness 
Month” and commend the industry, including 
NATO, for its efforts to protect and educate 
California families.

As the final speakers of the morning, film 
historians and authors Andreas Fuchs and Ross 
Melnick offered a fascinating presentation on 
their efforts to archive and chronicle classic movie 
houses.  The presentation featured photographs 
from their book Cinema Treasures, and described 
their promotional efforts to stimulate grassroots 
interest in these cultural landmarks, includ-
ing media outreach and website development 

(www.cinematreasures.org).  Fuchs and Melnick 
concluded their remarks by encouraging exhibi-
tors to consider their historical roots integral to the 
celebration of the movie-going experience.▼

ANNUAL MEETING, continued from page 1

Thanks to Robert Bucksbaum for hosting the meeting at his 
Majestic Crest Theatre, shown here with Charlene Sievers and 

Milt Moritz of NATO of CA/NV.
Ted Mundorff of Landmark Theatres with Milt Moritz 

and Phil Harris.

Donna and Phil Harris who flew in from their new home in 
Kalispell, Montana for Phil’s final annual membership meeting 

as Chairman.  
Milt Moritz with NATO of CA/NV’s representative in 

Sacramento, lobbyist Terri Thomas of Thomas Advocacy, Inc.

Janet Grumer of Davis Wright Tremaine LLP, formerly 
with Landmark Theatres and a member of the Scholarship 
Committee with Greg Hurley of Greenberg Traurig, a key 

member of NATO of CA/NV’s ADA committee.
David Corwin of Metropolitan Theatres visiting with 

Dale Davison of Century Theatres.

NATO of CA/NV’s President Milt Moritz; outgoing Chairman 
Phil Harris;  Board Member Frank Rimkus; Jerry Forman, 

chairman emeritus; William F. Hertz, Sr., vice president and 
David Corwin, treasurer.
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ALL National Association of Theatre Owners 
of California / Nevada Members

WITH 50 + EMPLOYEES!

Sexual Harassment Prevention Training 
Required by California State Law.

In California both corporate employers and individual employees and supervisors face personal liability 
for workplace harassment.  California has just instituted new harassment training requirements for all 

employers with 50 or more employees (includes part-time and independent contractors). 
Supervisors must receive at least two hours of interactive training by January 2006.

To meet this requirement the law firm of Greenberg Traurig will be conducting two interactive 
work-shop sessions exclusively for all NATO of California/Nevada members.  

Attendance at either one of the following seminars will fulfill the first requirement.

 Northern California Southern California
 Tuesday, September 20, 2005 Thursday, September 22, 2005
 10:30 a.m. — 12:30 p.m. 10:30 a.m. — 12:30 p.m.

(Venues to be announced)

Attendance is free, by reservation only.

Moderated by:
Gregory F. Hurley: Based in Orange County, Greg focuses his practice on three areas, including civil rights and laws 

related to discrimination on the basis of disability. Greg represents NATO of California/Nevada on ADA issues.

Presented by:
Diana P. Scott: As Co-Chair of the firm’s Labor & Employment Group, Diana represents clients in litigation and trial 
in all types of employment disputes, including but not limited to harassment and discrimination, drug testing, wrongful 

termination, and wage and hour violations.  

Lawrence Rosenfeld: Co-Chair of the firm’s Labor & Employment Group and working in the firm’s Phoenix office, 
Larry has almost 30 years of experience in the areas of employment law, litigation, health law, and administrative law.  

ATTENTION:

For reservation information, please phone the NATO of CA/NV office at 310/460-2900 
or visit the NATO Cal/Nev website at www.natocalnev.org.
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Regal Cinemas’ Settlement with the United States 
Department of Justice on the Placement of Wheelchair 

in Existing and Planned Stadium Auditoria
By Gregory F. Hurley, Esq. & Stacey L. Herter, Esq.

Earlier this month, the Department of 
Justice resolved its lawsuit with Regal Enter-
tainment Group filed under the Americans 
with Disabilities Act challenging the construc-
tion of stadium-style movie theatres.  As a re-
sult of the consent agreement, Regal’s current 
and future stadium-style theatres will provide 
improved lines of sight for persons who use 
wheelchairs.  Under the decree, all future 
construction of Regal theatres will be designed in accordance 
with design requirements that place wheelchair seating near the 
middle of the auditorium.  Regal also agreed to make changes to 
nearly 1000 existing stadium-style theatres by moving wheelchair 
seating further back from the screen.  At the remaining theatres, 
Regal will ensure that any wheelchair seating be relocated as far 
back from the screen as possible without major reconstruction.

In particular, the settlement addresses integration, companion 
seating, unobstructed views, and the location of wheel chair spaces.  
Wheelchair spaces shall be integrated into their seat row and shall 
not be separated by any aisle or other break from the other seats in 
the same row.  Wheelchair spaces shall be on the same floor level 
as other seats in the same row, including companion seats.

At least one companion fixed seat must be provided adjacent 
to each ADA-mandated wheelchair space (1:1 
ratio).  ADA-mandated wheelchair spaces 
and companion seats shall also be located on 
the same floor level as other seats in the same 
row; they shall not be higher or lower relative 
to each other.

All ADA-mandated wheelchair spaces 
must provide an unobstructed view to the 
screen.  “Unobstructed view” means a view 
to the movie screen that is not blocked or 
interfered with by any seats, railings, seated 
persons or other objects.  When calculating 
clearances over heads and other actual or 
potential obstructions between patrons and 
the view to the bottom of the screen, seated eye 
heights for patrons in fixed seating is 40 inches 
and for patrons who use wheelchairs is 48 inches.

Finally, no ADA-mandated wheelchair 
space shall be located in the front row closest 
to the screen at any existing, newly acquired, 
designed, or future construction theatre.  Re-
gal shall remove wheelchair and companion 
seats from the front row and relocate these 
seats no closer to the screen than the last row 
of the traditional (non-stadium) seating sec-
tion.  If such relocation is physically imprac-

ticable because of the size or configuration of the auditorium or 
for some other reason(s), these wheelchair and companion seats 
shall be relocated as far from the screen as practicable along an 
accessible route.

The DOJ created three separate categories of existing 
theatres, with each category having distinct types or levels of 
accessibility modifications.  The second and most significant 
category consists of existing theatres with one or more other 
Regal existing theatres within the same general geographical 
area or “neighborhood.”  Neighborhood theatres are essentially a 
group of theatres within a 10-mile radius.  The parties identified 
46 Regal neighborhoods throughout the U.S. that collectively 
include approximately 159 existing Regal Stadium-Style theatre 
complexes.  These neighborhood theatres effectively allow Regal 

to fix one theatre in a city, while obtaining immunity 
throughout their entire circuit.

The parties designated one or more Regal theatre 
complexes within each neighborhood for 
enhanced accessibility modifications; these 
are called “designated theatres.”  In each of 
these designated neighborhood theatres, no 
less than 75% of the Auditoriums in that 
theatre complex must have all ADA-man-
dated wheelchair and companion spaces 
located within the stadium section  (the 
first row of the stadium portion or on 
a riser of 4” or higher).  If the size or 
configuration of a smaller auditorium 
within a designated neighborhood 
theatre makes it physically imprac-
ticable (would require concrete and 

Gregory F. Hurley Stacey L. Herter

See SETTLEMENT, continued on page 5
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Mr. Hurley, a Shareholder of Green-
berg Traurig’s Orange County Office, chairs 
Greenberg Traurig’s National Accessibility 
group and Stacey Herter is a Senior Associate 
of Greenberg Traurig’s Orange County Office.   
They are actively involved in working with 
the owners and operators of assembly areas 
nationwide.   Mr. Hurley and Ms. Herter 
may be contacted at 714-708-6500 or at 
HurleyG@gtlaw.com

2005/2006 Officers and Directors
The National Association of Theatre Owners of California/Nevada installed 

their new officers and directors at the Association’s annual Membership meeting 
on June 22, 2005.   The new officers and directors are as follows:

Officers
Chairman Raymond W. Syufy ............................................... Century Theatres

Vice President William (Bill) F. Hertz, Sr. ..................................Mann Theatres

Secretary Bruce Sanborn ................................................ The Movie Experience

Treasurer David Corwin .................................................Metropolitan Theatres

Board of Directors
Sergio Contreras ................................................................... Premiere Cinemas

Nora Dashwood ....................................................................... Pacific Theatres

Alan Grossberg ..................................................................... Ultrastar Cinemas

George Krikorian ...................................................Krikorian Premiere Theatres

Greg Laemmle ......................................................................Laemmle Theatres

Neal Pinsker ..........................................................Regal Entertainment Group

Frank Rimkus .......................................................................... Galaxy Theatres

John Tegtmeier ................................................................. Tegtmeier Associates

Dick Walsh ................................................................................ AMC Theatres

Len Westenberg ........................................................................Loews Cineplex

Advisory Board
Diane Carelli ......................................................... Renaissance Rialto Theatres

Dan Cahill ........................................................................CinemaStar Theatres

Todd Cummings ....................................................Krikorian Premiere Theatres

Melody Graves ....................................................................... Brenden Theatres

Jay Reisbaum ........................................................................Laemmle Theatres

Scott Lotter ...................................................................... Tegtmeier Associates

Gary Richardson ............................................................ The Movie Experience

David Shesgreen .................................................................... Century Theatres

Dennis Skaggs ................................................................Camera One Cinemas

Sabra Slade ......................................................................... Landmark Theatres

Jay Swerdlow ............................................................................ Pacific Theatres

Marc Wolfe ............................................................................... Cinemark USA

On behalf of the Association thanks to all for their efforts and support in help-
ing to make the many programs provided as successful as they have been. ▼

steel demolition to the stadium structure) to 
relocate all ADA mandated wheelchair and 
companion seats within the stadium section, 
such seating alternatively shall be located 
immediately in front of the stadium section 
(on a riser or cross-aisle as applicable), or if 
physically impracticable to do so, as far back 
from the screen as practicable along an acces-
sible route.  If impracticable, Regal would be 
obligated to move as many of the wheelchair 
spaces as possible onto risers without making 
such modifications, and then move the other 
wheelchair spaces as far back in the audito-
rium as possible.

At the remaining neighborhood theatres 
that have not been identified as designated 
neighborhood theatres, Regal shall not be 
required to make any modifications to the 
wheelchair or companion seats so long as such 
seats are not in the front row of the theatres, 
have one-on-one companion seating and offer 
an unobstructed view of the screen.

The settlement gives Regal five years to 
complete the required modifications with 
20% of the modifications completed each 
year.  Regal may request an extension of the 
order if requested during the final year.  Regal 
could wait to address any theatres acquired 
during the last year of the consent decree.  
These newly acquired theatres would be con-
sidered to be in compliance until addressed.

In short, Regal’s consent decree with the 
DOJ is positive news for the industry; it dem-
onstrates that we are closing in on a resolution 
as to what the ADA requires for wheelchair 
spaces in stadium style auditoriums. ▼

SETTLEMENT, continued from page 4
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High Court Puts The Unanimous 
Kibosh On File Sharing

WASHINGTON -- The U.S. Supreme Court’s ruling (6/27/05) that makers of 
online file-sharing software can be sued if they allow or encourage illegal swapping of 
copyrighted material.

Startling 9-0 decision reinstates the entertainment industry’s original lawsuit -- 
which lower courts had tossed -- against peer-to-peer software makers Grokster and 
StreamCast.

Case -- filed by music and movie companies Time Warner, Disney, MGM, Viacom, 
Fox, NBC Universal, Vivendi Universal, Bertelsmann and EMI -- will  go to trial focused 
on the question of whether defendants “actively induced” users to commit copyright 
infringement. Defendants are promising a vigorous fight.

Decision left intact the Supreme Court’s 1984 Sony Betamax ruling, which lower 
courts had cited when tossing the original suit and which advocates had feared might be 
negatively affected by Monday’s opinion. It also soundly rejected defendants’ argument 

that a decision in favor of the entertainment industry 
would cast a chill on future technological 

innovation.

“This unanimous ruling is a 
historic victory for intellectual 

property in the digital age,” 
said Motion Picture Assn. of 
America topper Dan Glick-
man. “The Supreme Court 
sent a strong and clear 
message that businesses 
based on theft should not 
and will not be allowed to 

flourish.”

Indeed, the justices em-
braced the entertainment 

industry’s argument that P2P 
services should be held liable 

for infringements committed 
by users if the services were de-

signed mainly for that purpose. ▼

Worldwide revenue from the filmed entertainment output of the major 
Hollywood studios – including sales to theatres, home video, television and 
pay TV – hit a record $44.8 billion last year, an all-media revenue increase of 
9% from 2003’s $41.2 billion, according to an executive summary submitted 
to MPAA companies.

Source:  The Hollywood Reporter

Talking On 
Cell Phones 

Biggest Peeve of 
Moviegoers

“A survey conducted for Cin-
gular Wireless indicates that talking 
on a cell phone in movie theaters is 
the number-one peeve of moviego-
ers. An overwhelming 73 percent 
of those polled called the behavior 
the most annoying, with chatting 
with a seatmate and hearing a cell 
phone ring during a movie ranking 
well behind with 10 percent each. 
Nearly one third of the respon-
dents admitted that they had been 
embarrassed when their own 
cell phones went off during a 
movie and 93 percent urged 
theater owners to post 
an on-screen message 
reminding people to 
turn off their cell 
phones before 
the movie 
begins.” ▼

available at 
www.natocalnev.org  

Films To Video:  
Projected Release 

Schedule 
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Drive-In Mania Returns! 50 Year Celebration

Year-To-Date Box-Office
YEAR-TO-DATE  185 days starting Saturday, January 1, through Sunday, July 4, 2005  Average ticket price for 2005 is estimated 

Year Avg. Ticket  Ticket Price Total Gross  % Changes vs. Attendance % Change
 Price Change  Previous Year  vs. Previous Year 

2005 $6.40  3.06% $4,564,562,530  -7.63% 713,212,895 -10.37%
2004 $6.21  2.99% $4,941,638,824  5.92% 795,755,044 2.85%
2003 $6.03  2.65% $4,665,581,180      - 773,728,222     -

atres rolled back concession prices for popcorn, drinks, and 
hotdogs to 1950’s prices.

The happy guests included members of the community, local 
newspaper and television press and Pacific Theatres employees 
who came out in droves to celebrate the anniversary of the his-
toric drive-in.  Within the first several hours of admission, the 
theatre was inundated with more than 1100 cars!  Everyone, 
young and old, had a wonderful time playing, dancing and 
admiring the plethora of classic cars.  Many were heard request-
ing that the theatre host family fun events like the celebration 
every month!  Needless to say, the evening couldn’t have been a 
more successful celebration of the last operating drive-in movie 
theatre in Los Angeles County.  It was an event that will be 
remembered by all guests: local neighbors, Pacific employees 
and performers alike!

The Vineland Drive-In is the only drive in left in all of LA and 
Orange Counties. Guests come from far and away, from cities like 
Palmdale, Santa Monica, Newport Beach, and Thousand Oaks. 
Most of the guests are families with children, young couples and 
die-hard drive-in fanatics who love the experience of watching 

movies under the stars.

The theatre was originally built as a one-screen 
drive-in theatre 
in April 1955.  In 
the late 70’s three 
additional screens 
were added. There 
are currently 4 
screens, with Dol-
by Stereo systems, 
that show first-run 
movies. The the-
atre is open all-
year-round, rain 
or shine. ▼

On Saturday, June 18th Pacific Theatres hosted a community-
driven 50th anniversary celebration in honor of their Vineland 
Drive-in.  The event was attended by more than 300 people of 
all ages and set the clock back to 1955 when the drive-in movie 
theatre originally opened.  Complimenting the theme were more 
than 40 vintage cars driven onto the Vineland Drive-In lot by 
some very enthusiastic car owners who lovingly restored their 
vehicles to their 1950’s glory.

Southland oldies radio station K-Earth was on hand to give 
out prizes and sponsor a sock-hop dance competition with 50’s 
style professional dancers who jitterbugged until the beautiful 
sunset beckoned the start of the movies which included “Bat-
man Begins,” “Mr. & Mrs. Smith,” “The Longest Yard,” and 
“Madagascar.”  

No 1950’s celebration would be complete without the pres-
ence of “Marilyn Monroe,” and she was there in all her glory 
wearing the white dress made famous in “Some Like it Hot”.  As 
she posed for photographs with fans, Elvis Presley strode with 
his guitar and sang a few bars of “Blue Suede Shoes.”  Later 
on he took the microphone and sang 20 minutes of his most 
famous music complete with hip gyrations and lip 
curls!  Meanwhile, “Lucy Ricardo” ran around and or-
ganized the dancers 
for the dance contest 
which saw more than 
20 couples strutting 
their stuff on the 
parquet dance floor.  
As Lucy posed with 
fans, she took out 
a bottle of “Vita-
meatavegemin” and 
pretended to pour 
it into people’s soft 
drinks.  Speaking of 
which, Pacific The-

~Source: Exhibitor Relations Co.
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NATO of CA/NV Promotes Education 
The National Association of Theatre Owners of California/Nevada supports advanced education through 
four separate scholarship funds.  Winners for three of the four programs have been selected for this year 

and it is with pleasure that we present the 2005 Scholarship and Fellowship Recipients.

Field Level Program for Members
Over 100 applications were received from field level employees of our member companies seeking one of the fifteen $7500 awards 

in our 2005 Scholarship Award Program.  The applications came in from about a third of our member companies; we received as few 
as one from a circuit, on up to 29.  

The Scholarship Program is available for post secondary or vocational education and the campuses selected by the applicants are 
as diverse as the applicants themselves, ranging from community colleges, state universities and many of the UC campuses to techni-
cal and vocational schools.  Some are attending out of state campuses from as close as the University of Portland in Oregon on the 
west coast, to Ivy League campuses on the east coast and over the ocean to the University of Wales in an education abroad program. 
Many of the scholars will be attending their first year of college, some are going on to grad school and some have been in a four year 
school for many, many years as they work and attend school.  The winners from our member companies are:

Scholar Circuit Theatre School Attending in Fall 2005
Lenka Belkova Landmark Theatres Embarcadero Center Cinema City College of San Francisco
Dana DiProspero Mann Theatres Mann Westlake 8 Village University of Portland
Catherine Frank Nickelodeon Theatres Del Mar Theatre UCLA
Liran Goldman Regal Entertainment Group Modesto Stadium 10 UC San Diego
Emily Guerra Cinemark/Metropolitan Theatres Cinemark 14/Camino Real Cinemas UC Santa Barbara
Chue Zang Her Regal Entertainment Group Manchester Stadium 16 Theatre CSU Fresno
Kevin Jepsen-Grant Century Theatres Walnut Creek 14 Theatre UC Davis
Tasha Kamagai-Karadi Century Theatres Walnut Creek 14 Theatre UC Berkeley
Kate Lemley Regal Entertainment Group Placerville Stadium 8 Theatre CSU Monterey Bay
Karina Medvedeva Pacific Theatres The Grove 14 Theatre UC Berkeley
Amanda Ott Cinema West Sebastopol Cinemas UC Berkeley
Jillian Peacock Sierra Cinemas, Inc. Sutton Cinemas UC San Diego
Jason Michael Raftery Pacific Theatres Grossmont Center Theatre MIT
Renee Thompson Pacific Theatres Town Square 14 San Diego State University
Autumn Yuriko Yamamoto Century Theatres Century 20 Daly City University of Wales at Swansea

It was evident to the members of the scholarship judging committee that each application was prepared carefully, and the judges 
applied that same care when evaluating and scoring each entry.  They gave up evenings and weekends to read and review each ap-
plication and on behalf of our members and scholarship applicants we send our sincere thanks to the judges.

Scholarship Committee: 
(standing) Milt Moritz, NATO of CA/NV; Gary Richardson, The Movie Experience; 
David Corwin, Metropolitan Theatres; Bruce Wren, Regal Entertainment Group; 
Len Westenberg, Loews Entertainment and Van Maroevich, MOC Insurance;

(seated) Jay Swerdlow, Pacific Theatres;  Janet Grumer, Davis Wright Tremaine LLP; 
Charlene Sievers, NATO of CA/NV, Nancy Klasky, Century Theatres.

Missing from the photo are:  Sergio Contreras, Premiere Cinemas; 
Jay Reisbaum, Laemmle Theatres and Marc Wolfe, Cinemark USA.
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UCLA Fellowship in Film Awards
 The recipients of the National Association of Theatre Owners of California/

Nevada Fellowships in Film were announced at the 2005 Awards Breakfast held on 
the UCLA campus.  NATO of California/Nevada has partnered for a second year 
with the UCLA School of Theater Film and Television to provide four fellowships 
totaling $25,000 to outstanding students selected by the school in different majors 
within the School.  Some of the winners are pictured below with NATO of CA/NV 
Vice-President Bill Hertz and President Milt Moritz.  

Bill Hertz, Mann Theatres;
John Slattery, Director-Documentary;
Gabriel Peters-Lazaro, Director-Narrative; 
Milt Moritz, NATO of CA/NV;
Timothy McCarthy, 2004 recipient for 
narrative production/directing and
John Weller, Producing.

Missing from the photo is Mark Sullivan who 
received an award for his work in Animation.

NATO of California/Nevada Fund for USC Student Support
The NATO of California/Nevada Fund for Student Support was established 

at USC this year to benefi t four deserving fi lm students from the USC School 
of Cinema and Television.  The benefi ciaries, selected by the faculty of the 
school from four different divisions in the School are Geer Dubois, a third year 
student in the Film, Video and Computer Animation MFA, from the Division 
of Animation and Digital Arts, USC School of Cinema and Television. Mr. Dubois is a very 
accomplished artist who exhibited many of his works as an undergraduate student at UCLA. In 2005, his 
animation fi lm “Integrated Presence” was presented at the USC “First Look” festival, the Santa Cruz Film 
festival (Santa Cruz, California) and the Visionfest Student Animation festival (Indianapolis, Indiana).

Bailey Kobe was selected from the Peter Stark Producing Program to receive a NATO of CA/NV award.  
Mr. Kobe, a permanent California resident, just completed his fi rst year in the Film School.   He has pro-
duced and directed documentaries for the Documentary Channel, short fi lms, and music videos for new 
artists.  He also worked as a creative executive assistant as Columbia Pictures and a PA on feature fi lms.

Melanie McGraw just completed her 3rd semester within the Production Division of the USC 
School of Cinema/Television.  Melanie is a California native.  She received her undergraduate degree 
from Brigham Young University in 1993.  Melanie is a very bright student who is extremely determined 
to reach her goals.   

Henry Goldberg who is in the Division of Writing for Screen and Television has been living in California 
all his life and loves movies.  He has always been prone toward writing and the creative arts, with early signs 
like winning third place nationally in a patriotic essay contest for the National Fleet Reserve and fi nishing 
his fi rst novel before he graduated high school.  The novel was transformed into his senior exit project in 
the highly selective creative writing emphasis of the Literature program at UC Santa Cruz.   His interest 
in fi lm led him to Los Angeles to pursue a career in screenwriting. Currently beginning his second year 
in the screenwriting MFA program at USC, he is interning in the Story Department at Universal Studios 
and doing production work on a documentary for HBO.  He has written four feature length screenplays, 
and three teleplays.

Please visit our web site http://NATOCalNev.org/scholarship.html for more detailed information 
on the works and accomplishments of the NATO of California/Nevada Fund for USC Student Support 
scholars. ▼

National Association of Theatre Owners of California/
 were announced at the 2005 Awards Breakfast held on 

the UCLA campus.  NATO of California/Nevada has partnered for a second year 
with the UCLA School of Theater Film and Television to provide four fellowships 
totaling $25,000 to outstanding students selected by the school in different majors 
within the School.  Some of the winners are pictured below with NATO of CA/NV 

of Animation and Digital Arts, USC School of Cinema and Television. Mr. Dubois is a very 

Dear Milt:

On behalf of all of us at the UCLA School of Theater, Film and Television, especially the fortunate recipients, I am pleased to send our deepest apprecia-tion for NATO’s generous contribution renewing the National Association of Theatre Owners of California/Nevada Fellowships in Film.
I want to thank you personally for this act of generosity that will greatly enhance the education of outstanding students, who one day will contribute to advancing the art of fi lmmaking.

Sincerely,
(signed)
Robert Rosen
Dean
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The Amplifier Provides the Power
By Ken Jacquart, Cinema Product Manager; Motion Picture Division, Dolby Laboratories Inc.

Taking up the majority of your audio rack space and weight 
are power amplifiers. Each auditorium’s sound rack will typically 
include a minimum of three, and often more. Once an amplifier 
is installed and adjusted, it requires no further operator interven-
tion. They typically are colored black, blend in with the rack, and 
are barely noticed as their fans quietly whir. The front side may 
have an on/off switch and a few LED indicators. The rear side 
will mostly contain inputs and outputs along with a few more 
controls. Although they may appear less important than other 
equipment in the sound rack, they perform a very important and 
powerful function in the audio chain. 

A simple definition of an amplifier is a device used to increase 
the strength of a signal. It takes in an original signal, gives it more 
power and provides it as an output. It is a device that increases 
the power or amplitude of a signal. It turns a small signal into a 
larger one. 

The amplifier is necessary in cinema sound systems in order 
to increase the small audio signals that originate from a film’s 
soundtrack. These small signals are first picked up by a projector’s 
soundhead reader and are actually pre-amplified inside the cinema 
processor.  In other words, there is a first stage of amplification or 
power increase which occurs inside of the main cinema processor. 
When the audio signal leaves the cinema processor, it is still quite 
small and needs to be amplified quite a lot more in order for sound 
to be reproduced in the cinema loudspeakers. 

In order to understand what an amplifier is actually doing, one 
needs to understand the basics of the sound wave. When the ear 
hears a sound, the eardrum is actually vibrating to the shape and 
size (frequency and amplitude) representative of the sound wave 
itself. The origination of a sound from its source can be pictured 
the same way as a ripple of waves on water originating from the 
source of the wave. We can’t see the waves in air, but they are 
truly there. They are squiggly waves that travel up and down at a 
speed of about 1130 feet per second. The sizes of the waves that 
we hear vary from 50 feet down to a mere fraction of an inch. 
The big waves are the very low frequency sounds and the tiny 

waves are the high pitched 
sounds. In order to fit an 
image of these sound waves 
on film, we must shrink them 
proportionately to a size that 
fits on the analog soundtrack. 
Conversely, when it’s time 
to reproduce these sounds 
we must increase their mag-
nitude back to their original 
size. The signal is amplified 
electronically in an amplifier 
and then sent out to a loud-
speaker that vibrates back and 
forth to reproduce the original 
invisible sound wave. There 
you have it. Often times each 
individual loudspeaker has its own amplifier associated with it. A 
typical professional audio amplifier often contains two channels of 
amplification. Now you can see why there may be so many ampli-
fiers in your sound rack. 

Having briefly explained what an amplifier does, the only 
real maintenance that you need to be concerned about is to be 
sure that the fans and vents are clear of excess dust buildup in 
order to provide adequate cooling. Most amplifiers are designed 
to simply shut down if they overheat. Another somewhat typical 
occurrence that I have experienced with amplifiers in the booth is 
“tripped” circuit breakers. When an amplifier is first powered up, 
there is a tremendous initial requirement for AC power coming 
from your electrical panel. This power-on surge sometimes will 
trip your electrical panel’s circuit breaker when you power up in 
the morning. If this happens, just switch the panel’s circuit breaker 
off and then back on again. 

Do you have a question about the operations of your booth? Feel 
free to submit questions or suggestions for upcoming Tech Tips to 
techtips@dolby.com. We look forward to hearing from you. ▼
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Average paid admission was 20 cents more than previous 
season.

As Broadway ticket pricing starts to resemble the aggressive 
competition of the airfare market, the legit epicenter last season 
showed unexpected resistance to inflation. Rejoicing penny-pinch-
ers paid almost the same for a ticket on the Great White Way as 
they did the previous year.

And pundits are speculating that more competitive pricing, 
as well as the increased availability of premium ducats, may be 
helping to keep average ticket prices stable.

In the season that ended May 29, the average paid admis-
sion -- or APA -- was $66.67, just 20” more than the previous 
season. Compare that to the previous five seasons, in which the 
price jumped by anywhere from $2.34 to $4.64. Twenty cents is 
the lowest rise since the 1985-86 season. Inflation says the bump 
should have been almost $2.

Why did this happen? One factor: the unofficial $100 ceiling 
on ticket prices, first reached by “The Producers” in 2001 and 
which hasn’t budged since.

This ceiling is a result not only of the round number, but also 
of the growing awareness of higher-priced premium seats. Another 
concept first initiated by “The Producers,” premium seats are now 
available for a whole spectrum of Broadway shows, from “Wicked” 
(usually $300) to “Jackie Mason: Freshly Squeezed” ($150).

One might expect premium seats to pull APAs upward. But pro-
ducer Bob Boyett, whose “Monty Python’s Spamalot” has around 30 
$300 seats available for every perf, says that premium seats also push 
APA downward by keeping the official $100 top price from rising.

“If you’ve got somebody who wants to buy a $250 or $300 
ticket, that’s available for them,” says Boyett. “If you’re going to 
have that additional income, why raise ticket prices to $105 just 
to gouge everybody else?”

In addition, discounts are becoming easier to find, as 
more and more discount emails flood theater-
goers’ inboxes.

“The discounts have been thriving for 
quite a while,” says Jim Edwards, director 
of account services for the theater ad agency 
SpotCo. “But some of the discounts may be 
a little more competitive.”

The past season’s Broadway offerings are 
another possible factor, along with the way the 
shows were skedded.

Steven Chaikelson, a general manager and head of Columbia 
U.’s theater management and producing program, points out that 
tuner flops like “Dracula” and “Brooklyn” opened earlier in the 
season than more successful shows like “Spamalot” and “Dirty 
Rotten Scoundrels.”

If “Spamalot” had opened earlier, he notes, “people would 
have been buying those full-price tickets all year long.”

By contrast, the previous season’s biggest tuner hits, “Wicked” 
and “Avenue Q,” opened in the first half of the season.

Most of the pricing discussion has centered on musicals, 
which are more responsible for the slow-down than plays are. 
Not only do tuners rep 83% of all tickets sold, but also the APA 
for musicals went down 29” to $67.92 this season, according to 
figures from the league. Past years’ rises have ranged from over 
$1 to just over $5.

Play fans, however, have reason to fret, as the APA for plays 
skyrocketed by a whopping $5.52, to $60.79, according to the 
league. This is largely attributed to just two shows -- the high-
priced “700 Sundays” with Billy Crystal and “Julius Caesar” with 
Denzel Washington. But hits like “Doubt” and “The Pillowman” 
also helped pump average tix.

“When the musicals hit $100, they all kind of stopped there,” 
says Edwards. “The plays have been slowly inching up to get to 
that level.”

One factor in the rise of plays’ APA is the increase in star 
casting, which creates greater demand for tickets. Paying for 
Hollywood stars’ salaries has driven up operating costs and ticket 
prices, notes Boyett, who also produced “The Pillowman.”

So what will happen next? Will APA continue to plateau? 
Will consumers catch on?

“This is only a couple of data points, so I 
think it would be risky to draw any big longi-
tudinal conclusions,” Bernstein says.

And when will someone break the $100 
barrier?

Boyett says he has no plans to pass it 
with his upcoming Broadway production 
of the Andrew Lloyd Webber musical “The 
Woman in White.” A better candidate 
might be another West End import, “Mary 
Poppins,” backed by a household name and 
two megaproducers, Cameron Mackintosh 
and Disney. ▼

Broadway Keeps Its Tickets Fixed
Reprint from Variety
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