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C A L E N D A R
of EVENTS & 

H O L I D A Y S

March 2008

Daylight Saving Time 
begins
March 9

ShoWest
March10-13

St. Patrick’s Day
March 17

Good Friday
March 21 

Easter 
March 23

Cesar Chavez Day
March 31

Film Product Seminar
Southern California - April 2 
Northern California - April 9

Passover begins at 
sundown

April 19

College Scholarship Benefits Are Many-Fold;
Submission Deadline Is April 28

To date, the NATO of California/Nevada Scholarship program 
has provided financial college scholarship assistance to 193 member 
theatres’ employees and dependents attending both public and private 
schools.  We know from the feedback and heartfelt thank you notes 
received from many of them just how important and valuable their 
scholarships have been.

It is an accepted fact that in today’s increasingly competitive 
workplace, a college diploma is a requisite for young men and women 
aspiring to advance their career in practically any field.  The college 
experience expands one’s awareness of the world around them while 
opening doors to increased career opportunities and dramatically 
greater earnings potential.  

We strongly urge management of all member theatres to get the word 
out to staff and encourage all eligible employees and dependents to take 
advantage of this terrific opportunity.  The abundant rewards of a college 
education are immeasurable and will bear fruits lasting a lifetime.

For some scholarship recipients who felt that the cost to attend 
college was simply out of reach, the award can provide the financial 
wherewithal necessary to cover the basic cost of tuition and related 
fees.   For others, the scholarship can make the difference between at-
tending a public state school or a more expensive private institution.  
And for many, the increased financial resources enable the student to 
enjoy a richer, more rewarding college experience in any number of 
other ways.

A scholarship may enable a student to live on campus instead of 
commuting from home; it may lessen or altogether eliminate the hours 
a student must work while attending school, allowing more time for 
studies and participation in extra-curricular activities; it can go toward 
the purchase of costly books and such necessities as tape recorders and 
laptop computers; it can help defray the cost of travel from a distant 
campus for trips home for holidays and semester breaks, and it may 
enable a student to enjoy the rewards of the very enriching myriad 
study-abroad programs available at most schools today.

It is not too early to start spreading the word.  This year’s deadline 
for the submission of applications is April 28.  All of us at NATO of 
California/Nevada are extremely proud of this program and take great 
pride in all of those who have worked so hard to realize the rewards 
afforded them.   ▼

The following ex-
presses how the NATO 
of CA/NV Scholarship 
Program enriches the 
college experience!

 “I just returned home 
from my study abroad in 
Jerusalem for 4 months.  
I was able to practice my 
Hebrew with the locals, 
enhance my knowledge in 
Archaeology, and see both 
perspectives on the Israeli/
Palestinian conflict.  It was 
a once in a lifetime oppor-
tunity that wouldn’t have 
happened without the help 
of this generous scholarship.  
Thanks for making my 
dreams come true!!”

- Courtney Innes, 
Brenden Theatres’ 

Vacaville 16, 
Brigham Young University

 “I just wanted to 
thank you all for your sup-
port and generosity.  Your 
help has made a difference in 
my life.  It has provided me 
with the resources to pursue 
a higher education.  With 
your help I was able to buy 
my first lap-top.  This meant 
a lot to me.  Thank you.”

- Adriana Mendez, 
Pacific Theatres’ 
Culver City 12, 

UCLA

See Scholarship 
Appreciation, Page 4
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April 2nd

Krikorian’s Pico Rivera Village Walk 15
8540 Whittier Blvd, Pico Rivera, CA  90660

April 9th

AMC Bay Street 18 Theatre
5614 Shellmound St., Emeryville, CA 94608

Registration Form
Please provide the following information for each attendee, if registering more than one person 

please list all names and information on one sheet or email:
 

Name and position: ___________________________________________________________ 

Company name: _____________________________________________________________ 

Theatre Name and Address: ____________________________________________________ 

Email address: ______________________ Daytime phone number: ___________________

Circle the session you would like to attend:

Reservation deadline is March 19th

Fax to 310/460-2901 or email to Office@NATOCalNev.org

Reservations for Spring/Summer Film 
Product Seminars Still Being Accepted

It’s not too late to sign up for the NATO of California/Nevada 2008 Spring/Summer product 
seminars.  The Southern California seminar will be held at Krikorian’s new Pico Rivera Village Walk 
15 located in the city of Pico Rivera on April 2nd, followed by the Northern California meeting at 
AMC’s Bay Street 16 Theatre in Emeryville on April 9th.

Breakfast starts at 9:00AM and the first presentation begins at 10:00AM.   Both seminars are 
scheduled to end by 3:00PM.  We invite you to sign up now for a day of viewing product reels from 
over 100 upcoming movies, visiting with other managers and getting to know the studio marketing 
reps you work with on a regular basis.   

Attendance is strictly limited to employees of member companies.  Reservations are a must, no 
walk-ins will be admitted.  The event is underwritten by NATO of California/Nevada and includes, 
in addition to the presentations, a continental breakfast and lunch.   A gift bag through the courtesy 
of the studios will be given to each attendee.  

Each location has ample parking.   Return the reservation form (shown below) or provide the 
information requested on one sheet for your group via email at office@NATOCalNev.org or via fax 
to 310/460-2901by the registration deadline of March 19th.  ▼
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You can now get the latest issue of PREVIEWS before it 
goes to press just by providing your email address.  

To make the switch just email your name, email address, com-
pany name, job title and the street address where you are now re-
ceiving your newsletter to PREVIEWS@NATOCalNev.org.  
Be assured all information provided will be kept strictly con-
fidential.  As the issue goes to press we will send you an email 
with a PDF attachment of, and a link to,  the current issue.  For 

PREVIEWS Is Now Available Digitally
a preview of what’s to come go to www.NATOCalNev.org 
and visit the Previews Reading Room where you can access 
our library of issues going back to 2003.  

Please make sure you add our address to your email 
program’s address book.  Since many email providers will 
categorize any new or unknown source, as “Spam,” this 
will ensure that you receive the newsletter without inter-
ruption.   ▼

Governor Vetoes 2007 Mandatory Nutritional 
Information Bill/New 2008 Legislation Introduced

On October 14, 2007, Governor Arnold Schwarzenegger 
vetoed SB 120 by Senator Alex Padilla of Los Angeles.  This 
bill would have required restaurants, including theatre conces-
sions, with at least fifteen locations in California to display 
nutrition information on menus and menu boards.  In his veto 
message, the Governor stated that while he strongly supports 
individual and collective activities which promote the health 
of all Californians, this measure would place burdens and costs 
upon some establishments while imposing no burdens or costs 
on others.  In addition, the bill would provide businesses with 
little flexibility in how to provide consumers with nutritional 
information. 

SB 120 passed both houses of the Legislature on a sub-

stantially partisan roll call with most Democrats voting for the 
measure and Republicans voting against before it was vetoed 
by the Governor.  

Bill Re-Introduced
On February 23, 2008, Senator Padilla reintroduced 

his proposal, SB 1420, for consideration in the 2008 
Legislative Session which is just getting underway.  This 
measure is identical to the previous bill and will undergo 
numerous committee hearings and consideration by all 
members on the Floor before the session adjourns at the 
end of August, 2008.  ▼

State Fund continues to promote community educational out-
reach by increasing the quantity and frequency of employer seminars.  
These seminars are produced and sponsored by State Fund and are 
open to State Fund policyholders.  The seminar topics cover all 
aspects of worker’s compensation and are offered statewide.

As part of State Fund’s Employer Education Series, the local 
State Fund Loss Control departments offer safety seminars dedi-
cated to loss prevention.  They feature safety training targeted 
to specific industries and safety topics of interest to California 
employers.  Various programs in the series are developed in con-
junction with State Fund insured Group Programs and external 
affiliates and partners.  Some of these partners are occupational 
safety and health providers such as Cal/OSHA Consultation 

Employer Education Series
Service, the department of Health Services, and the University 
of California.

The goal of State Fund’s Employer Education Series is to 
present valuable information from recognized safety and health 
experts to enable employers to reduce the frequency and sever-
ity of workplace injuries, facilitate regulatory compliance, and 
increase business profits.

The program venues provide the opportunity for attendees to 
have their workplace safety questions immediately and personally 
answered by industry experts.  The typically half-day seminars 
are usually held at regional State Fund offices.  To learn what 
programs are scheduled in your area, visit www.scif.com and click 
on Seminars. ▼
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ShoWest ’08 Film Screening Schedule
The following is a listing of the various screenings that are scheduled to 

take place at ShoWest 2008.   For additional information or changes go to 
www.ShoWest.com

Monday, March 10 – Screenings at 6:00 pm and 9:00 pm at the 
Cinemark Orleans 18 Theatres, Orleans Hotel

 “MONGOL” - Picturehouse
 “THEN SHE FOUND ME” - Thinkfilm
 “REDBELT”- Sony Classics
 “THE LUCKY ONES” - Lionsgate
 “YOUNG @ HEART” - Fox Searchlight
 “SON OF RAMBOW” - Paramount Vantage
 “TOWELHEAD” - Warner Independent

Tuesday, March 11 – 9:15 am in Le Theatre Des Arts, Paris Hotel
 Previews of  “MONSTER vs. ALIENS” in 3-D 

DreamWorks Animation

Tuesday, March 11 – 11:00 am in Le Theatre Des Arts, Paris Hotel
“HAMLET 2” 
Focus Features

Tuesday, March 11 – 6:30 pm & 9:30 pm in Le Theatre Des Arts, Paris Hotel, 
“KUNG FU PANDA” 

DreamWorks Animation

Wednesday, March 12 – 11:00 am and 11:45 am in 
 Jubilee Theatre, Bally’s Hotel

Scenes from “FLY ME TO THE MOON” in 3-D
Summit Entertainment

Wednesday, March 12 – 3:45 pm in Jubilee Theatre, Bally’s Hotel and
                     4:15 pm in Le Theatre Des Arts, Paris Hotel

“JOURNEY TO THE CENTER OF THE EARTH 3D” 
New Line Cinema and Walden Media

Wednesday, March 12 – 7:00 pm in Jubilee Theatre, Bally’s Hotel
   7:15 pm in Le Theatre Des Arts, Paris Hotel

“21” 
Sony Pictures Releasing

Thursday, March 13 – 11:00 am in Le Theatre Des Arts, Paris Hotel and   
 Jubilee Theatre, Bally’s Hotel.

 “UNIVERSAL PICTURES’ UPCOMING RELEASES”

Thursday, March 13 – 2:45 pm in Le Theatre Des Arts, Paris Hotel 
 and Jubilee Theatre, Bally’s Hotel.

WARNER BROS. presents 
“The Big Picture ‘08” footage and filmmakers from upcoming releases.

Scholarship Appreciation, 
Continued from page 1

“ ... The award was quite timely as I was 
worried how I was going to stay in school. ...I 
did use part of my first installment to get a much 
needed laptop computer which I use to run the 
computer algebra software I need for my classes. 
...I am encouraging the students at the theatre to 
apply for the scholarship this year.  It is a wonder-
ful program that you offer and it was fun writing 
the essay.  I hope my co-workers are motivated to 
apply knowing that I was a winner ...”

- Renee Thompson, 
Pacific Theatres Town Square, 

San Diego State University

“I am the second oldest of nine children and it’s 
hard for my parents to make ends meet when they 
have two children in college.  The scholarship will 
greatly help me succeed in my remaining college years.  
Most importantly the scholarship will certainly take 
the burden off my parents’ shoulders.  . . . I want to 
thank you again for the scholarship and believing 
in students, especially me, to succeed in a higher 
education.”

- Chue Zang Her, 
Regal’s Manchester Stadium 16, 

California State University, Fresno
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 2008  2008 
Scholarship Program

up to Twenty    

$7,500
Scholarships
available for post secondary 
or vocational education!
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Scholarship Program

up to Twenty    

$7,500
Scholarships
available for post secondary 
or vocational education!
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Visit www.NATOCalNev.org, go to Scholarship 
Program to download an application.
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Stanford Graduate School of Business 
recently published new research from Stanford 
and University of California, Santa Cruz —that 
movie theatres are notorious for charging con-
sumers top dollar for concession items such as 
popcorn, soda, and candy. Are moviegoers just 
being gouged? 

The research suggests that there is a meth-
od to theatres’ madness—and one that in fact 
benefits the viewing public. By charging high 
prices on concessions exhibition houses are able 
to keep ticket prices lower, which allows more 
people to enjoy the silver-screen experience.

The findings empirically answer the age-
old question of whether it’s better to charge 
more for a primary product (in this case, the movie ticket) or a 
secondary product (the popcorn). Putting the premium on the 
“frill” items, it turns out, indeed opens up the possibility for 
price-sensitive people to see films. That means more customers 
coming to theatres in general, and a nice profit from those who 
are willing to fork it over for the Gummy Bears. 

Indeed, movie exhibition houses rely on concession sales to 
keep their businesses viable. Although concessions account for 
only about 20 percent of gross revenues, they represent some 40 
percent of theatres’ profits. That’s because while ticket revenues 
must be shared with movie distributors, 100 percent of conces-
sions go straight into an exhibitor’s coffers.

Looking at detailed revenue data for a chain of movie theatres 
in Spain, Wesley Hartmann, associate professor of marketing at 
the Graduate School of Business, and Ricard Gil, assistant profes-
sor in economics at University of California, Santa Cruz, proved 
that pricing concessions on the high side in relation to admission 
tickets makes sense. 

They compared concession purchases in weeks with low and 
high movie attendance. 

The fact that concession sales were proportionately higher 
during low-attendance periods suggested the presence of “die-
hard” moviegoers willing to see any kind of film, good or bad––
and willing to purchase high-priced popcorn to boot. “The logic is 
that if they’re willing to pay, say, $10 for a bad movie, they would 
be willing to pay even more for a good movie,” said Hartmann. 
“This is underscored by the fact that they do pay more, even for a 
bad movie, as is seen in their concession buying. So for the times 
they’re in the theatre seeing good or popular movies, they’re actu-
ally getting more quality than they would have needed to show 
up. That means that, essentially, you could have charged them a 

Why Popcorn Costs So Much At The Movies
higher price for the ticket.”

Should theatres flirt with raising their 
ticket prices then? No, says Hartmann. The 
die-hard group does not represent the average 
movie viewer. While the film-o-philes might 
be willing to pay, say, $15 for a movie ticket, 
a theatre that tried such a pricing tactic would 
soon find itself closing its doors.

 “The fact that the people who show up 
only for good or popular movies consume a lot 
less popcorn means that the total they pay is 
substantially less than that of people who will 
come to see anything. If you want to bring more 
consumers into the market, you need to keep 
ticket prices lower to attract them.” Theatres 

wisely make up the margin, he says, by transferring it to the person 
willing to buy the $5 popcorn bucket.

The work of Hartmann and Gil substantiates what movie 
exhibitors have intuited all along. “The argument that pricing 
secondary goods higher than primary goods can benefit consumers 
has been circulating for decades, but until now, no one has looked 
at hard data to see whether it’s true or not,” says Hartmann.

In another study examining Spanish theatres, the research-
ers discovered: Moviegoers who purchase their tickets over the 
internet also tend to buy more concession items than those who 
purchase them at the door, by phone, at kiosks, or at ATMs (the 
latter option has not yet hit the United States). More research is 
needed to figure out why, but for now this suggests that theatres 
may want to be sure to partner with an internet service to make 
such ticketing available––or even take the function in-house. 

People who come to the movies in groups also tend to buy more 
popcorn, soda, and candy, Hartmann and Gil found. While this, 
too, merits more investigation, it may be that such groups comprise 
families or teenagers. “If that turns out to be the case, it may be that 
theatres will want to run more family- or adolescent-oriented movies 
to attract a more concession-buying crowd,” Hartmann says.

Analyzing data along the lines suggested by Hartmann and 
Gil can also support other pricing schemes for businesses that 
sell concessions, such as baseball parks. Taking the kids to a ball 
game can be a pricey proposition for many families, once you take 
into account all the hotdogs and memorabilia. “If we found the 
current pricing scheme turns away such a group, theory suggests 
that the firm might want to throw in a free baseball cap or bat,” 
Hartmann says. “That raises the quality of the experience and 
provides an incentive for families to show up.” ▼

Source:  Stanford GSB News
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Legislation Introduced To Clarify 
Ambiguous “FACTA” Provision

Hundreds of companies, both large and small, are being 
subjected to abusive lawsuits alleging a willful violation of the 
Fair and Accurate Credit Transaction Act (“FACTA”), where they 
believed they were complying with the law and where consumers 
have not suffered actual harm.

NATO member exhibitors are among the hundreds of small 
and large companies facing ruinous lawsuits for allegedly violating 
an ambiguous provision in the Fair and Accurate Credit Transac-
tions Act (FACTA).

Bipartisan legislation introduced in the U.S. House of Rep-
resentatives aims to clarify the ambiguous FACTA provision.  
The Credit and Debit Card Receipt Clarification Act (H.R. 
4008) would amend FACTA to clarify that it is not a willful 

violation of the law when a company truncated a customer’s 
credit card number but failed to delete the expiration date. 
The measure, however, preserves consumers’ right to sue for 
negligence in the event someone experiences actual harm or 
account fraud. H.R. 4008 was referred to the Committee on 
Financial Services and the Committee on the Judiciary for 
consideration of provisions that fall within the jurisdiction of 
the committee concerned.

NATO of California/Nevada has sent letters (see inset) to 
each of the California House of Representative members that sit 
on the Financial Services Committee asking for their support of 
H.R. 4008. Those members include Maxine Waters, Brad Sher-
man, Joe Baca, Gary G. Miller and John Campbell.
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Academy Award® 
Contest Winner  

Congratulations to Justin Hamaker 
of Paradise Cinemas’ Lakeport Cinemas 
who predicted 10 winners out of the 
sixteen categories in the NATO of CA/
NV 2008 Academy Award® Contest.  
His submission was one of 3 to pick ten 
winners, but per the rules of the contest, 
his was the first ballot received.

Mr. Hamaker won a DVD collection 
of Academy Award® nominated films 
that were generously donated by Focus 
Features, 20th Century Fox, Lionsgate, 
New Line Cinema, Paramount Pictures, 
Picturehouse, Sony Pictures, Universal 
Pictures, Walt Disney Pictures and 
Warner Bros. ▼

Are You Ready For The 
Big One?

Earthquakes aren’t planned, but in Califor-
nia, a 6.7 magnitude or greater earthquake is 
predicted in the next 30 years.  An earth-
quake that size can cause personal 
injuries, strain public services, 
and disrupt business.  The best 
way for a business to survive an 
earthquake is to have a plan, be 
prepared, and review emergency 
procedures with workers.

Businesses must have an 
emergency evacuation plan 
that details for workers how to 
evacuate their building, where 
to assemble, how to account 
for everyone, and how to get 
further instructions to act.  Cur-
rent emergency contact phone 
numbers for all workers and 
management are critical.  Businesses should also list and prioritize their functions in 
a Business Continuity Plan (BCP) that ensures access to the people, materials, and 
other supplies needed to continue business operation.

Survey each workspace to assure that heavy items are stored at lower heights or 
secured so they won’t fall.  Furniture such as bookshelves and file cabinets along with 
storage racks and shelving should be strapped or attached to the wall to keep it stable 
and upright.  Keep doors, exits, and aisles clear at all times for quick access evacu-
ations.  Keep areas under desks and tables uncluttered to make room to take cover 
in an earthquake.  Large equipment such as boilers, tanks and machines need to be 
secured properly so they will not fall over in an earthquake.

Gather emergency supplies for the workplace.  Fire extinguishers should be 
charged and inspected monthly for ready use.  Periodically test fire alarms, sprinklers, 
and emergency lighting.  Keep flashlights, a radio, extra batteries, and a first aid kit 
on hand at all times.  Consider stockpiling food, water, blankets, and sanitary sup-
plies such as toilet paper and portable toilets.  Keep enough supplies for the number 
of workers that may need to shelter or work at your facility after an earthquake.  
Encourage workers to prepare personal emergency supplies for their use and in their 
car, including comfortable clothes and shoes, a flashlight and batteries, first aid kit, 
food, water, and necessary medications.

Finally, train and review all emergency procedures including evacuations.  Provide 
training on first aid and CPR techniques.  Teach workers how to protect themselves 
during an earthquake whether in a building, in a car, or on the street.  Finally, practice 
business recovery procedures by inspecting and restarting equipment and computers 
in order of priority.  ▼

Source:  Safety News by State Compensation Insurance Fund

Fighting Back 
Against Identity 
Theft

The Federal Trade 
Commission has pub-
lished information on 
how to Deter, Detect, 
Defend and Avoid ID 
Theft.

Identity theft is a 
serious crime and is a 
threat to all of us re-
gardless of our financial 
means.  It occurs when 
your personal information is stolen and used 
without your knowledge to commit fraud or 
other crimes.  Identity theft can cost you time 
and money.  It can destroy your credit and ruin 
your good name. 

Go to www.ftc.gov/idtheft to learn how 
you can protect yourself and what to do when 
you suspect that you may be a victim of ID 
theft.  ▼
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Reminder
Daylight Saving Time Begins Sunday March 9th.
Don’t forget to set your clocks ahead one hour.


