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Annual Membership Meeting
Wednesday, June 22, 2005

Annual Membership Meeting
Wednesday, June 22, 2005

Annual Membership Meeting

The National Association of Theatre Owners of Califor-
nia/Nevada annual membership meeting is set for Wednesday, 
June 22, 2005 at 10:00am.    The meeting will take place at 
the classic Crest Theatre in Westwood, California through the 
courtesy of owner/operator Robert Bucksbaum.

Agenda items will include the installation of new board 
members, announcement of scholarship winners, a report 
from Sacramento by the Association’s lobbyist Terri Thomas 
and renowned authors and theatre historians Ross Melnick 
and Andreas Fuchs.  Mr. Fuchs and Mr. Melnick, co-authors 
of “Cinema Treasures: A New Look at Classic Movie The-
aters,” will present “Cinema Treasures: Celebrating California 
and Nevada’s Classic Movie Theaters” charting the history of 
the Cinema Treasures website, their recent book and classic 
movie theaters from both states.

Using the Cinema Treasures website and book as a guide, 
Fuchs and Melnick will highlight some of the more fascinating theaters and showmen from California 
and Nevada over the last 100 years, culminating in a discussion of the retro-palaces being built today 
that blend the showmanship and style of the past with the theater technology of the future.

With the agenda of the morning there is no better venue in which to hold this annual meeting 
than the art deco masterpiece, the Crest Theatre, where in the late 80’s the theatre received a complete 
makeover and stands as one of California’s landmark theatres.

Attendance is open to all employees of member companies and is by reservation only.    Please 
RSVP by June 10th via phone, 310/460-2900 or e-mail, Offi ce@NATOCalNev.org. ▼

June is Ratings Awareness Month
This is the 37th year of the current voluntary movie ratings system, adopted by the National 

Association of Theatre Owners and the Motion Picture Association of America in 1968.  The 
goal for the month is to remind the public of the long record of success of an innovative volun-
tary self-regulation program that preserves free expression while helping parents make informed 
choices on what is appropriate for their children.  

The movie ratings system might not be something that people frequently think about, but 
movie ratings have succeeded in protecting community mores and parental oversight.

“Local theatres’ voluntary enforcement of the movie ratings system is a sometimes-overlooked part 
of community relations,” commented Milt Moritz of NATO of California/Nevada. “The commitment 
by theatres to uphold standards and enforce the rules is part of the reason that parents trust theatres.”

See RATINGS AWARENESS, continued on page 6
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AMC Rejoins NATO of California/Nevada
We welcome our newest member AMC Theatres who has rejoined NATO of California/Nevada.  

We extend our warmest welcome to the management and staff of the AMC organization and are 
pleased to have AMC with their 489 screens, representing 31 locations throughout California, back 
in our ranks.    

The National Association of Theatre Owners of California/Nevada newest membership count 
now stands at 4,289 screens. ▼

Legislative Hearings In Full Swing 
By Terri Thomas, Thomas Advocacy Inc

Terri Thomas

See HEARINGS,HEARINGS,HEARINGS  continued on page 3

This year almost four thousand bills have been introduced into both houses of the 
California Legislature for discussion and action.  Committee hearings are progressing 
quickly.  NATO of California/Nevada has weighed in on some very diffi cult issues of 
importance to the membership.  Thus far, we have been encouraged by some success, 
but much work remains to be done on some very problematic issues.

Minimum Wage Bill AdvancesMinimum Wage Bill Advances
As anticipated, AB 48 by Assemblywoman Sally Lieber (D – Mountain View) 

passed out of the  Assembly Labor and  Employment Committee on a strictly 
partisan vote of 6-2 with all Democrats voting Aye and all Republicans voting No.

AB 48 increases the minimum wage to $7.25 per hour effective July 1, 2006 and up to $7.75 per 
hour effective July 1, 2007.  It also provides for an automatic adjustment of the minimum wage on 
January 1 of each year thereafter by multiplying the minimum wage by the previous year’s rate of in-
fl ation.  The proponents of the bill, chiefl y labor organizations, argue that the impact of an increased 
minimum wage will be an economic stimulus as workers will spend their new disposable income 
on taxable merchandise and services.  They also argue that there will be a gain to the state by newly 
generated tax revenue and a decreased use of public assistance programs.  The broad coalition of op-
ponents to the bill include the State Chamber, California Hotel & Lodging Association, California 
Restaurant Association, NATO of California/Nevada,  California Attractions & Parks Association, 
California Grocers Association, California Hospital Association and many others.  We maintain that 
setting a higher minimum wage will increase the cost of doing business in California and  that busi-
nesses of all sizes are already shouldering the heavy burdens of paying the nation’s highest energy costs,
high workers’ compensation premiums, as well as the nation’s highest unemployment insurance tax 
rates.  In a letter to the author and committee, NATO of California/Nevada President and CEO, Milt 
Moritz, stated that “Movie theatres maintain very tight profi t margins and contribute to the economy 
by providing entry-level jobs.  The employment opportunity provided by movie theatres to teenagers, 
students, and others needing a fl exible schedule is an invaluable economic resource.  Automatically 
raising wages every year could potentially reduce the number of jobs available as theatres downsize 
their workforce or go out of business.”   We will continue to oppose this measure as it moves forward 
to the Assembly Appropriations Committee but it is highly likely it may reach the Governor’s desk.
A similar bill was vetoed last year by the Governor which would have provided a minimum annual 
cost of living increase to the existing minimum wage. 

Admissions Tax Bill Stalls/Becomes Two-year EffortAdmissions Tax Bill Stalls/Becomes Two-year Effort
In a big victory, AB 655 by Assemblyman Mark Leno (D-San Francisco) which imposed a 1% 

surcharge on the price of admission for selected entertainment venues in order to fund the California 
Arts Council was not taken to a vote in the Assembly Committee on Arts, Entertainment, Tourism, 
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Sports & Internet Media.  The author concluded that he did not 
have the votes necessary to  put the bill out and  after  discussion
decided to hold it in Committee as a two-year bill.  This means 
the bill is dead for the 2005 Legislative year, but can continue to 
be discussed next year, the second year of the two year legislative 
session.  Leno stated that he intends to convene the opponents 
to the bill later in the year for discussions as to how to fund the 
Arts Council and would therefore, put the bill on hold.  AB 655 
would have imposed the tax on tickets to entertainment venues 
excluding sports events, race tracks and venues conducted by 
local governments creating  local governments creating  local governments creating great inequities in the imposition of 
the tax.  The California Arts Council provides public grants to 
arts organizations across the spectrum and has a current budget 
of less than $3 million down from about $30 million  four years 
ago.  While the value of the arts is questioned by few, NATO 
of California along with the MPAA, the California Attractions 
and Parks Association, the State Chamber, the California Travel 
Industry Association and many others opposed the measure  as 
an unfair and unwise tax on selected entertainment venues.  Most 
entertainment oriented businesses have yet to fully recover from 
the events of 2001 and generally operate on only a few percent-
age points of profi t.  NATO of California/Nevada Association
President Milt Moritz wrote that although overall revenues have 
increased, actual theatre attendance has dropped signifi cantly 
in each of the past three years.  In a letter to the Committee, he 
stated “Currently, California is the most expensive state in which 
to operate a motion picture theatre due to the cost of labor, work-
ers compensation, utility costs, employee benefi ts and overall 
construction costs.  An admission tax, for whatever purpose, 
could just be the straw the breaks our customers back”.   This 
bill was heavily lobbied and we received a lot of understanding 
and support from the members of the committee for which we 
are most appreciative.

Violent Video Game Bill Passes Judiciary Committee Violent Video Game Bill Passes Judiciary Committee 
The Assembly Judiciary Committee has unanimously advanced AB 

450 by Assemblyman Leland Yee (D-San Francisco) to the Assembly 
Arts & Entertainment Committee despite widespread opposition.  This 
bill make it a crime punishable by a fi ne of up to $1,000 per violation 
to sell or rent a “violent video game” to anyone under 16 years of 
age.  Because even violent speech is protected speech under the First 
Amendment, the author has tried to apply court sanctioned “obscenity 
standards” to violent video games as a way of achieving constitutionality.  
This would most certainly have to be litigated should the bill eventu-
ally pass the Legislature and become law.  Last year, the video game 
industry agreed to a posting requirement bill and was surprised when 
Mr. Yee pursued this punitive approach this year before the industry 
had a chance to demonstrate that posting and information works.  This 
measure is aimed at games which include particularly “heinous acts of 
crime and violence” that would, in the real world, be punishable by 
law and includes several unsubstantiated fi ndings linking the playing of 
violent video games to antisocial and aggressive behavior.  It is sponsored 
by the Girl Scout Councils of California, the American Academy of 
Pediatrics and Common Sense Media and supported by numerous 
Psychiatric Groups and Domestic Violence programs.  Over fi fty Girl 
Scouts attended the Judiciary hearing.  It is strongly opposed by the ESA, 
MPAA, RIAA, ACLU, California Retailers Association, the American 
Electronics Association, and NATO of California/Nevada.  Thus far, 
the legislature has not been responsive to the constitutional arguments 
and has been persuaded by the dramatic and emotional depictions of 
the violent video games in question, including one which was shown in 
committee.  In addition to the   In addition to the   In addition to the likely constitutional problems with this 
bill, it sets a very dangerous precedent for movies, music and books.

We will continue to work on these and other important issues in 
the coming months and thank you for your support of these efforts.

Ms. Thomas lobbies on behalf of the interests of NATO of 
CA/NV and its members in Sacramento. ▼

3

HEARINGS,HEARINGS,HEARINGS continued from page 2

There’s talk of creating 411 information access to cell phone There’s talk of creating 411 information access to cell phone 
numbers at some point in early 2005.  If you’re a small business numbers at some point in early 2005.  If you’re a small business 
owner who relies exclusively on cell phones to conduct business, owner who relies exclusively on cell phones to conduct business, 
it could be good news.  But what if telemarketers gain access to it could be good news.  But what if telemarketers gain access to 
those records?  Will the National Do Not Call Registry, which those records?  Will the National Do Not Call Registry, which 
currently registers “land line” numbers, protect you from endless, currently registers “land line” numbers, protect you from endless, 
unwanted and expensive sales calls?

A number of wireless phone companies are reportedly working to A number of wireless phone companies are reportedly working to 
create a cell phone registry that’s “opt in only.”  In other words, if you don’t create a cell phone registry that’s “opt in only.”  In other words, if you don’t 
go out of your way to have your number listed, it will remain anonymous.  go out of your way to have your number listed, it will remain anonymous.  
If you rely on cell phone calls to conduct business, there is currently no If you rely on cell phone calls to conduct business, there is currently no 
way for anyone to access your number unless you specifi cally give it to way for anyone to access your number unless you specifi cally give it to 
them.  That means the proposed plan could benefi t you if you want them.  That means the proposed plan could benefi t you if you want 
your number publicized. The fear, of course, is the potential expense that your number publicized. The fear, of course, is the potential expense that 
could be incurred if cell phone numbers fi nd their way onto telemarket-could be incurred if cell phone numbers fi nd their way onto telemarket-

ing lists.   If that happens, telemarketing calls could go from being an ing lists.   If that happens, telemarketing calls could go from being an 
annoying interruption to a costly nuisance, as cell phone customers are annoying interruption to a costly nuisance, as cell phone customers are 
generally charged for both incoming and outgoing calls.generally charged for both incoming and outgoing calls.

While the wireless companies considering this endeavor are While the wireless companies considering this endeavor are 
publishing assurances that cell phone numbers won’t be sold or publishing assurances that cell phone numbers won’t be sold or 
posted without consent, and will be available only by calling 411, posted without consent, and will be available only by calling 411, 
many consumers are concerned about the possibility.  If you’re many consumers are concerned about the possibility.  If you’re 
worried that your cell phone might be susceptible to unwanted worried that your cell phone might be susceptible to unwanted 
calls, you can register your number(s) with the National Do Not calls, you can register your number(s) with the National Do Not 
Call Registry to ensure protections.Call Registry to ensure protections.

You can learn more by visiting www.donotcall.gov.  You can You can learn more by visiting www.donotcall.gov.  You can 
also contact the Federal Trade Commission by calling toll free, also contact the Federal Trade Commission by calling toll free, 
1-877-FTC-Help (382-4357) or by regular mail at:  Federal Trade 1-877-FTC-Help (382-4357) or by regular mail at:  Federal Trade 
Commission, CRC-240 600 Pennsylvania Ave., NW, Washing-Commission, CRC-240 600 Pennsylvania Ave., NW, Washing-
ton, D.C. 20580.  ton, D.C. 20580.  ▼

Source:  Las Vegas Chamber of Commerce, The Business Voice

Your Cell Phone Number Made Public – What Are the Implications?Your Cell Phone Number Made Public – What Are the Implications?
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Reprint fromReprint from The Hollywood ReporterThe Hollywood Reporter

Several of the movie industry’s top executives said Wednesday that piracy is forc-
ing them to think about radically shortening the time between when a 

fi lm hits theaters and when it is released on DVD. Warner Bros. Entertainment chairman and CEO 
Barry Meyer said he envisions a day when some major movies, not just animated family fare, will 
debut on DVD simultaneously with their theatrical release.

“Your premiere will be in Wal-Mart,” he said.

Meyer’s sentiments were echoed by Sony Pictures Entertainment chairman and CEO Michael 
Lynton and Fox Group chairman and CEO Peter Chernin during a discussion Wednesday at the 
Milken Institute Global Conference in Beverly Hills.

“The day you have a public performance of a movie anywhere in the world, you can count on 
the fact there will be a physical product on the streets in Asia, Eastern Europe, Russia within a few 
days,” Meyer said.  He related a story of how pirates were selling camcorder copies of “Harry Potter 
and the Chamber of Secrets” outside a multiplex in Shanghai, China, the day that movie premiered 
there, though the cheap product didn’t deter moviegoers.

“Right now,” Meyer said, “theatrical is the main way we set value in these movies, and video is 
the fi rst aftermarket. It might well be in the certain territories, it should be exactly the reverse – that 
theatrical is the added value.”

Last year, boxoffi ce revenue in the United States hit a record $9.5 billion, though it was dwarfed by 
the estimated $24.5 billion in rental and sales of DVD and video, a fact that shouldn’t go unnoticed by 
exhibitors.

“If you force the industry to make a ‘Sophie’s Choice’ between theatrical and DVD and video, 
it’s not a big question which way the industry will go,” Chernin said. “It’s why we need to work 
closely with the theater owners.”

Lynton warned of what he called the “paperback effect,” whereby would-be moviegoers are waiting 
for the DVD release rather than spending more money to take the family to the movie theater.

He said his research has shown that as many as 50% of those purchasing DVDs for movies that 
have grossed more than $100 million are doing so without having seen the movie beforehand.

Nevertheless, the executives agreed that the movie industry won’t fi nd itself in the same dire 
position the music industry was in after Napster and its knockoffs got a hold of it. That’s because 
audiences have so many different ways of consuming movies: rentals, theaters, television, etc.

“Where piracy tends to thrive is where the consumer perceives that goods and services are not 
convenient and price is out of whack,” Chernin said, adding that the music industry was in some 
ways the “poster boy” for that scenario.

Not so fast, said former RIAA chief executive Hilary Rosen, who also took part in the 
discussion.

“My brilliant friends are sounding too smug,” she said.

Rosen said, in fact, that “it’s getting too late” for the movie industry to fi ght back, even if 
the Grokster case, now on appeal at the Supreme Court, is settled to the industry’s satisfaction. 
That’s because fi le-trading software is already in the hands of about 300 million potential pirates 
worldwide.

“Fourteen bucks might sound like a great price for a DVD, but with 30 million movies 
being downloaded a month, it’s just not going to be that great a price,” Rosen said. “The 
most critical mistake the music industry made was the presumption that tech will wait until 
we’re ready.”  ▼

Windows
To Close?
In the past two 
weeks, separate 
articles from dif-
ferent camps have 
appeared regard-
ing the elimina-
tion of windows 
between theatrical 
and video.  For 
your information 
here are the articles, 
one expressing the 
views of prominent
studio executives 
and the other from 
the creative side of 
the business.
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Some movie fans love the thrill of seeing a new fi lm 
in a crowded multiplex. Others prefer to watch 

movies in the privacy of their own homes. Steven Soderbergh fans will 
soon be able to see the director’s work either way   on the very same day.

The Oscar-winning fi lmmaker said Thursday that he is part-
nering with 2929 Entertainment to direct half a dozen high-defi -
nition digital movies, with the aim of releasing all simultaneously 
in theaters, on DVD and on pay cable and satellite television. 
Soderbergh already is in production in Ohio on the fi rst of the 
six planned fi lms   “Bubble,” a murder mystery that could debut 
on the three competing platforms as early as this fall.

“I’m sure some people will say, ‘Why do this?’ And my re-
sponse is, ‘Why wouldn’t you?’” the “Ocean’s Eleven” director 
said. “In the next fi ve years, you are going to see some signifi cant 
paradigm shifts in the entertainment business.”

Those shifts may create some problems: major theater chains 
might not want to exhibit Soderbergh’s fi lms, and the simultane-
ous release may make the fi lms ineligible for Academy Awards.

Soderbergh’s six movies will be produced by 2929 Entertain-
ment, owned by entrepreneurs Mark Cuban and Todd Wagner. 
They own Landmark Theatres, movie distributor Magnolia Pic-
tures and pay television channel HDNet Movies. Wagner said the 
company is also working to secure a DVD distribution deal for the 
Soderbergh movies, which will cost less than $2 million apiece.

“We are trying to fi nd new ways of getting content out there and 
increase revenues,” Wagner said. “If I hear a song I like on the radio, 
I don’t have to wait three months to buy it on CD. We are letting 
the consumer decide how they are going to consume [movies].”

Hollywood has shown little interest in diverging from its cur-
rent distribution model: Films fi rst open in theaters, land in video 
stores several months later, and fi nally appear months after that 
on pay and then free television. In Wagner’s mind, that schedule 
makes little sense, as it requires separate (and increasingly costly) 
advertising campaigns for each medium.

The time period between a movie’s theatrical release and its DVD 
debut has been rapidly shrinking. Last year, a fi lm’s DVD came out on 
average four months and 16 days after its theatrical release, down from 
six months and 12 days in 1994, according to the National Assn. of 
Theater Owners. Some movies now go on sale at Wal-Mart and other 
mass merchants less than two months after their theatrical premiere.

“Just look at the trajectory,” Soderbergh said. “Mark and Todd are 
convinced that day-and-date was the way things were going to go.”

The trend is worrisome to multiplex operators, who fear their patrons 
will stop buying theater tickets and purchase a fi lm’s DVD instead.

Wagner admitted he faced an uncertain future securing the-

ater chains other than Landmark, which has just 59 theaters, to 
show Soderbergh’s movies. But he hoped the larger chains could 
be enticed by offers to share in the fi lms’ overall profi ts.

“If some of these movies are successful, it will be hard for you 
to say you don’t want to play them in your theaters,” Wagner said. 
“And when it’s Steven Soderbergh, it’s hard for people to say we 
can’t get A-list people to buy into what we’re doing.”

Some theater chains want only movies that are not avail-
able elsewhere. Regal Entertainment Group, the nation’s largest 
movie chain with more than 6,200 screens, has refused to book 
“Enron: The Smartest Guys in the Room,” a new documentary 
from Cuban and Wagner. The reason? The fi lm, which Cuban 
and Wagner’s Magnolia is distributing, debuted last weekend in 
theaters and on the pay channel HDNet Movies.

“They are very rigid,” Eamonn Bowles of Magnolia Pictures 
said of Regal. “Regal will not play it, but a number of chains will.” 
Bowles said Mann and Laemmle theaters, among others, would 
be showing “Enron” this weekend.

“It has been our policy that we do not exhibit fi lms that are simultane-
ously being released on DVD, video or pay television,” said Regal spokes-
man Dick Westerling. “And we do not anticipate changing that policy.”

Some producers have had spotty results releasing movies the-
atrically and on home video at the same time. Last December, the 
Susan Sarandon-Penilope Cruz Christmas story “Noel” debuted 
simultaneously in theaters and on DVD. Its box-offi ce returns 
were negligible, and “Noel’s” current sales ranking at Amazon, 
which held the exclusive DVD rights, is No. 7,230.

The Academy of Motion Picture Arts and Sciences said Thurs-
day that its rules do not anticipate how to treat a simultaneous release. 
The second rule for Oscar consideration says a fi lm is ineligible for 
awards consideration if its fi rst public exhibition is not as a theatrical 
motion picture release. The academy said its rules committee will 
address the topic in its upcoming summer meeting.

Soderbergh, who won the best director Oscar for “Traffi c,” 
says he isn’t concerned. What’s most important, he says, is that he 
has the freedom not only to test a new release strategy but also to 
experiment with innovative storytelling techniques.

The $1.7-million “Bubble,” for example, stars only non-actors 
and will be shot in just 18 days. It was written by Coleman Hough.

“I like to go off and do things that don’t really fi t into tradi-
tional categories,” said Soderbergh, who made the 2002 movie 
“Full Frontal,” also written by Hough, with digital cameras and 
an accelerated production schedule, and cast 2003’s short-lived 
HBO “K Street” with both actors and politicians.

“Economically, the fi lm business in general is using a model 
that is outdated and, worse than that, ineffi cient,” the director 
said. “It’s worth fi nding out if this [new release strategy] is going 
to work better for audiences.”  ▼

Reprint fromReprint from Los Angeles TimesLos Angeles Times
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The PowerPoint presentation below along with a prepared script 
will be available on the NATO website (http://natocalnev.org/rat-
ings.html) and is a good introduction to the purpose and benefi ts 
of movie ratings.  Additional materials for theatre managers to 
implement programs in June will also be available.  

A contest for best lobby display offers a $500 prize.  The-
atres are encouraged to participate in order to make the month 
a success for everyone.  Please call Charlene Sievers at NATO of 
California/Nevada (310) 460-2900 or charlene@natocalnev.org 
for more information.

6

Here’s what theatres can do in June to help promote Ratings 
Awareness Month:

• Undertake additional staff training during June regarding the 
ratings system. 

• Check your theatres to ensure that ratings posters are displayed.  
Order more posters where necessary. 

• Order ratings brochures for use in the theatre. 

• Check to ensure that ratings information, including an explana-
tion of the ratings system as well as specifi c ratings information 
for specifi c fi lms, are included in theatre company web sites 
and answering machines. 

• Add a ratings awareness slide to your pre-feature slide show.

• Add a ratings awareness slogan to your print advertisements 
in June.

• Speak to local civic and education organizations.

June is Ratings Awareness Month
continued from page 1

http://www.natocalnev.org/ratings.html
http://www.natocalnev.org/ratings.html
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For full size images and downloading visit http://natocalnev.org/ratings.html

http://www.natocalnev.org/ratings.html
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Good Communication: Good Communication: Good Communication: Good Communication: Good Communication: 
The Key to a Well Run Projection Booth
By Ken Jacquart, Cinema Product Manager; Motion Picture Division, Dolby Laboratories Inc.
The Key to a Well Run Projection Booth
By Ken Jacquart, Cinema Product Manager; Motion Picture Division, Dolby Laboratories Inc.
The Key to a Well Run Projection Booth

Communication is such an important factor of maintaining a well run projection room.

There should be lines of communication established which exist between the regional technician 
and the cinema’s booth personnel, the cinema’s general manager, and the cinema’s district manager.

The cinema technician will have no idea of any underlying issues if he is not told about them. 
Often times, a seemingly harmless little problem in the projection room will turn into an emergency 
call for the technician on a Friday night (we all know that these things always seem to happen on a 
Friday or Saturday!). Having worked as a cinema tech myself for many years, I’ve often been frustrated 
not having known that something was about to break. Most cinema technicians these days are run-
ning around “putting out fi res” and don’t have much time to do regular preventative maintenance. 
In an ideal world, many or even most emergency calls would be greatly reduced if the regional tech 
had fewer emergency calls and more time to catch problems during a preventative maintenance 
visit. Since we live in the real world, let me offer a few suggestions to help that situation. 

If you haven’t already, establish a white board in the projection room that is dedicated to noting 
problems related to the projection equipment. When the tech visits your cinema, he’ll check this board. 
Make notations of anything that you think out of the ordinary. A perfect example is a projector that 
is making a new and different sound while it’s running. Every machine has a signature sound while 
it’s operating that you become accustomed to. If that sound changes, something in the machine has 
changed which may turn into a failure mechanism. Make notes of things even though they may seem 
relatively insignifi cant to you. They may turn out insignifi cant, but then again, maybe not.

When the regional tech is in the cinema, it’s a great opportunity for booth personnel to learn 
a little more about the equipment. There is no particular school to learn about the operations 
of projection and sound equipment. Some of the manufacturers do occasionally hold training 
seminars, but most of the learning comes from experience and working with those who already 
know. Take advantage of the time when your technician is in your theatre. I had no problem with 
someone looking over my shoulder because they were genuinely interested in learning about what 
I was doing. After all, a knowledgeable booth staff would mean less emergency calls for me!

As the general manager of the cinema complex or the area district manager, it’s a great idea to 
make a point of regularly speaking with the regional technician.  The tech can alert you to any systemic 
problems that may be occurring that only you may be able to address. Consider setting up a periodic 
meeting with inclined booth personnel, management, and the technician. Communication can be 
such a big part of preventing emergencies. One simple comment made during a meeting may lead to 
new ideas, programs, or other preventative measures that ultimately save a show or simply improve your 
overall presentation. Think about offering incentive rewards for a well run projection booth operation. 
Establish a training program amongst the employees. Contact the various equipment manufacturers 
or studios for any ‘goodies’ that you may offer to your personnel for a job well done. 

The key to it all begins with good communication.

Do you have a question about the operations of your booth? Feel free to submit questions or sugges-
tions for upcoming Tech Tips to techtips@dolby.com. We look forward to hearing from you. ▼

Buena Vista
Christina Nedelec

Christina.nedelec@disney.com 
Nayery Markarian

nayery.markarian@disney.com
One sheets & trailers can be ordered 

from Technicolor

DreamWorks
Eric Tabak

etabak@dreamworks.com or
818/695-7758 for materials

One-sheets & trailers can be ordered 
from Technicolor

Focus Features
Eric Carr

818-777-8840
eric.carr@focusfeatures.com

Fox/Fox Searchlight
Fox Fulfi llment

Fox/Fox Searchlight
Fox Fulfi llment

Fox/Fox Searchlight

Materials Hotline 800-FOX-0010
Materials Fax line 818-785-3077

www.FoxExhibitor.com

FOX REWARDS
Fox Rewards Enrollment & Hotline 

888-FOX-9330
www.FoxRewards.com

Lions Gate Entertainment
Mike Polydoros

Ph 310/255-3719 
mpolydoros@lgecorp.com

Demetri Panos
Ph 310/255-4038

dpanos@lgecorp.com
Fax 310/255-3730

Paramount
Bill Saugez or Chris Chouinard
PARAMOUNTPROGRESS.COM

New Line/Fine Line
kristina.warner@newline.com
zach.beebee@newline.com
vinele.grana@newline.com 

Sony Pictures
All materials can be ordered at
www.sonypicturesreleasing.com 

or by phone: 877/Deluxe6

Universal
www.exhibitorrelations.com

Warner Bros 
Bill Smith

bill.smith@warnerbros.com
Jesse Chow

jesse.chow@warnerbros.com

Exhibitor Relations
Contact Information



NATO of California/Nevada May 2005

9

New Employees:
Employers must provide the following 

information to new employees only:

• Sexual Harassment Information Sheets.

• Workers’ Compensation Pamphlet.
At the time of hire or by the end of 
the fi rst pay period.

New / Absent Employees:
New employees and those who are ab-

sent for a qualifying reason must be given:

• Disability Insurance Pamphlet (SDI).  
DE 2515, within fi ve working days of 
hire and to an employee who becomes 
disabled due to pregnancy, or who be-
comes ill, injured or hospitalized due 
to  causes unrelated to work, within 10 
days of notifi cation that the absence is 
the result of any of these occurrences.

• Paid Family Leave Pamphlet, DE 2511, if 
the absence is to care for a family member 
or time off to bond with a new baby.

Discharge / Layoff / Leave
Employees who are discharged, laid off, or 

placed on a leave of absence must be given:

• For your benefi t, DE 2320; and

• Notice to Employee as to Change in 
Relationship.

Notices Required When Employees Join,Notices Required When Employees Join,
Leave Workplace

If an employee is on a leave of ab-
sence that is also pregnancy disability 
leave (PDL), family and medical leave 
(FMLA) or California Family Rights 
Act (CFRA), you must provide the 
employee with notice that the absence 
will count toward their leave entitle-
ment, as well as information about 
any rights and responsibilities during 
the leave.

For example, your policy may require 
that employees who are absent for PDL, or 
their own serious illness or injury provide 
medical certifi cation of their ability to 
return to work.

Health Benefi ts
Note that you may be required to 

provide new hires, employees on a leave 
of absence or terminated employees 
with information about continuation 
of health benefits under state or federal 
law.

However, these requirements occur 
only if the employer offers health insur-
ance benefi ts and the employee is covered 
by the health insurance. ▼

Source: CA Chamber of Commerce Alert

Year-To-Date Box-Offi ce
YEAR-TO-DATE  121 days starting Saturday, January 1, through Sunday, May 1, 2005 Average ticket price for 2005 is estimated 

Year Avg. Ticket  Ticket Price Total Gross  % Changes vs. Attendance % Change
 Price Change  Previous Year  vs. Previous Year 
Year Avg. Ticket  Ticket Price Total Gross  % Changes vs. Attendance % Change
 Price Change  Previous Year  vs. Previous Year 
Year Avg. Ticket  Ticket Price Total Gross  % Changes vs. Attendance % Change

2005 $6.45  3.70% $2,666,784,913  -4.67% 416,685,143 -7.50%
2004 $6.22  3.15% $2,797,478,771  4.78% 450,479,673 1.74%
2003 $6.03  2.65% $2,669,875,026      - 442,765,344     -

~Source: Exhibitor Relations Co.

 Price Change  Previous Year  vs. Previous Year 

FILMS TO VIDEO: 
PROJECTED RELEASE 

SCHEDULE

Extended version
available at

www.natocalnev.org  

For additional listings refer to: 
www.homemediaretailing.com
For additional listings refer to: 
www.homemediaretailing.com
For additional listings refer to: 

Source: Home Media Retailing
www.homemediaretailing.com
Source: Home Media Retailing
www.homemediaretailing.com

Kinsey 5/17/05
The Sea Inside 5/17/05
Son of the Mask 5/17/05
Team America: World Police 5/17/05
White Noise 5/17/05
The Aviator 5/24/05
Pooh’s Heffalump Movie 5/24/05
Swimming Upstream 5/31/05
Be Cool 6/7/05
Beyond the Sea 6/7/05
Seed of Chucky 6/7/05
A Dirty Shame 6/14/05
Hitch 6/14/05
Coach Carter 6/21/05
Cursed 6/21/05
Hostage 6/21/05
The Jacket 6/21/05
Miss Congeniality 2: 
Armed and Fabulous 6/21/05
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Special Excitement at Film 
Product Seminars 

Special Excitement at Film 
Product Seminars 

Special Excitement at Film 
Excitement and enthusiasm ran high at this years Spring/Summer 

Film Product Seminars.  It could have been due to the exciting product 
reels which hold much promise for a profi table Spring and Summer; or 
to the announcements by NATO of CA/NV President and CEO Milt 
Moritz of the winners of the inaugural Showmanship Award program 
or to the enthusiasm of our hosts the management and staff of National 
Amusement’s The Bridge Cinema De Lux in Los Angeles and Loews 
Theatres at Metreon in San Francisco.  

Whatever the reason, the seminars were a huge success!  On behalf of 
our members we send our sincere appreciation to National Amusement and 
Loews Cineplex for opening their theatres to us and especially to Mark Bastian 
and Jose Nunez at The Bridge Cinema de Lux and to Joey Nardone and 
Michael Spring of Loews Theatres at Metreon along with their enthusiastic 
staffs for welcoming the Association members so warmly.  

Please visit our website www.NATOCalNev.orggwww.NATOCalNev.orgwww.NATOCalNev.or  for names and 
photos of the Showmanship Awards winners who were announced in the 
April issue of Previews and for additional seminar photos. ▼

Jesse Chow of Warner Bros Independent 
presented at his fi rst

NATO of CA/NV seminar.

Melany Flores, Lisa Hillman and
Marea Brannam from the San Diego 

area Regal Theatres. 

Mary Nicholson, Michael Tisdale
and Janet Krone from

Krikorian Premiere Theatres

Sincere appreciation goes to the 
management team of The Bridge who 

were on hand to make sure that the day 
was perfect: Victor Villareal, Russ Bowden 
II, Lucy Rodriguez and Jose Nunez.  And 

special thanks to Mark Bastian, who 
helped so much with preparation.

(Seated)Lowell Dow and Matt Eide of 
Pacifi c Theatres and (standing)

Steven Ramskill of ArcLight Cinemas 
and Larry Oya of Pacifi c Theatres

Bill Hertz, Mann Theatres with
Skip Stefansen, Metropolitan Theatres

Marvin Martinez of M&M Theatres 
with Edgard Santos and

Manuel Granados of
Metropolitan Theatres

Christina Nedelec, Buena Vista; 
Veronica Garcia and Priscilla Ramirez 
of Galaxy Theatres and Eric Tabak of 

DreamWorks.

Adrian Cota, Bill Curtis, Jason Kung 
and Kelly Chapinna of the Regal 

Entertainment Group

Heather Huber, Mary Stevens,
Danielle Race and Ken Peterson drove 
in from the Regal Las Vegas theatres.

Jose Nunez, our host,  accepting
a Certifi cate of Appreciation from

Milt Moritz

Mark Behrang, Jason Hebert and
Matt Eyre of Mann Theatres

corporate offi ce

Bill Saugez, Paramount; Milt Moritz; 
Chris Chouinard, Paramount and 

Raymund Cornelio of Mann Theatres.

Darine Yang and Wendy Teasdale from 
the Regal Escondido 16 Theatre

Jerry Forman, Pacifi c Theatres with 
Milt Moritz, NATO of CA/NV

Southern California Showmanship 
Award winners:  Janet Swindell,
Sherry Gartley, Reynee Scofi eld,
Rachel Lueras, Vanesa Vela and

Gini Sanders

Southern California



NATO of California/Nevada May 2005

11

Special thanks to our photographers Justin Kerns of The Bridge ::cinema de lux:: 
and Gene Cofsky in Los Angeles and to Sara Perez and Nicole Pelkey of Loews 
Theatres at Metreon in San Francisco. 

Michael Spring, Manager Marketing/
Operations, and Joey Nardone, 

Managing Director of
Loews Theatres at Metreon

Ross Jones and DJ Aragon representing 
Tegtmeier Associates with

Charlene Sievers of NATO of CA/NV

Kathleen Foley, Sally Daine and 
Rebecca Dilworth of Century Theatres.

Kelly Taylor and Kym Beaulieu
of Century Theatres

Joey Nardone, our host and managing 
director of Loews Theatres at Metreon 

accepts a well-deserved Certifi cate 
of Appreciation from Milt Moritz, 

President of NATO of CA/NV

Tony Voong, who recently graduated 
from culinary school, and Michael 

Spring stand in front of the spectacular 
seminar breakfast spread they worked 

on for hours, while Zena Iese and Frank 
Young wait behind the table to serve

Lee Fuchsmann and London Goss of 
Coming Attractions Theatres

Leon and Yvonne Lazzarini
of Feather River Cinemas

William England and
Judge Kott of Cinema West 

Andrew and Allen Michaan, 
Renaissance Rialto Theatres; Gary 

Meyer, Gem Theatres; Nick Pendergrass, 
Cinemark Theatres; and Lori and

(part of) Ron Litvin, Glitter Cinemas

Regal Managers Nancy Briceno,
Mayra Huerta and Raymond Gonzalez

Nina Diehl, Adam Hubbard,
Chris Anthony, Michaela Phillips,

Erica Zamaripa and Dave Bracamontez 
of the Minor Theatre Corporation.

Bill Williams of Century Theatres poses 
with Nicole Pelky, half of the Loews 
Metreon seminar photography team 

– thank you Nicole!

Michael Spring of Loews Metreon, 
Ryan Kennedy and Diane Marachi of 

Century Theatres visit with
Bill Saugez of Paramount 

Susan Lerwill and Sheri Foree,
Regal Entertainment Group

Milt Moritz of NATO of CA/NV with 
Stephen Schoengarth and Shawn Cole 
of Regal’s Hacienda Crossings 20 and 

Peggy Dohrman of Loews Metreon

Thanks to Sara Perez of Loews Metreon, 
who helped with seminar photos, shown 

here with Michael Morgan of
Morgan Theatres.

Clarence DeLaPena, Saul Trujillo, 
Alicia Duarte, Erin McKinney,
Josh Threatt, Chris Gagne and

Melody Graves from Brenden Theatres

Josh Bastian, Jerry Ledbetter and
Karly Scarletti of Sierra Cinemas

Carley Poloynis and Lisa Eglinton, 
Landmark Theatres enjoyed the lunch.

Northern California
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W o r l d w i d e 
revenue from the fi lmed 
entertainment output of 
the major Hollywood 
studios - including 
sales to theatres, home 
video, television and 
pay TV - hit a record 
$44.8 billion last year, 
an all-media revenue 
increase of 9% from 
2003’s $41.2 billion, 
a c c o r d i n g  t o  a n 
executive summary 
submitted to MPAA 
companies.

Source:  The Hollywood 
Reporter
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