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Columbus Day
October 8

Columbus Day
October 8

Columbus Day

▼

Sexual Harassment 
Prevention Training 

So. California - October 9
Prevention Training 

So. California - October 9
Prevention Training 

No. California - October 11
▼

ShowEast
October 15-18

▼

Halloween
October 31

▼

Daylight Saving Time 
Ends

November 4
▼

Film Product Seminar
So. California - November 8

No. California - November 13
▼

Veterans Day
November 11

Veterans Day
November 11

Veterans Day

▼

NATO of CA/NV Board 
of Directors Meeting

January 15, 2008
of Directors Meeting

January 15, 2008
of Directors Meeting

▼

Food Manager
Certifi cation Seminar

So. Calif.  January 29, 2008
No. Calif.  January 31, 2008
So. Calif.  January 29, 2008
No. Calif.  January 31, 2008
So. Calif.  January 29, 2008

Future of Cinema to be Introduced
at Film Product Seminar 

NATO of California/Nevada has a spe-
cial program in store for the Fall/Winter Film 
Product Seminar planned for November 8th in 
Southern California and the 13th in Northern 
California.  In addition to the presentations by 
all the major and independent distributors, Real 
D will be joining the line-up with a special 3-D 
demonstration that will include theatrical fi lm 
footage as well as alternative programming.

 The seminars will be hosted by National 
Amusements at The Bridge: Cinema de Lux in 
Southern California on Thursday, November 
8th and in Northern California by Cinemark 
at the Century Daly City Theatre on Tuesday, 
November 13th.   The presentations will begin 
at 9:30 am preceded by breakfast refreshments 
in the theatre lobbies.  Each seminar will begin 
with the Real D presentation followed by prod-
uct reels and marketing plans from each of the 
fi lm companies including Buena Vista, Focus 
Features, Lionsgate Films, New Line Cinema, 
Overture, Paramount/Paramount Vantage, Sony 

Entertainment, 20 Century Fox/Fox Searchlight, 
Universal Pictures and Warner Bros. /Warner 
Independent.  Lunch will be served with time to 
visit with the various studio exhibitor relations 
and marketing representatives.  The seminars 
are scheduled to conclude approximately 3:30 
pm at which time each attendee will receive a 
Goodie Bag containing gifts as provided by the 
different studios.

Attendance is open to NATO of CA/NV 
member companies’ employees exclusively and is 
by reservation only, no walk-ins or substitutions 
will be admitted.  Because of the special Real D 
presentation the auditoriums that are equipped for 
3-D have limited seating.  Therefore, reservations 3-D have limited seating.  Therefore, reservations 3-D have limited seating
are due by October 25th or sooner and will be ac-
cepted on a fi rst come, fi rst served basis; once we 
reach our capacity registrations will be cut off.

Please visit, www.NATOCalNev.orgg, for ad-
ditional information. ▼

NATO of CA/NV Welcomes AMC’s Matt Lee to Its Board
Matt Lee, AMC Theatres Senior Vice President US/Canada Operations 

was elected to the NATO of California/Nevada Board of Directors.  Mr. Lee 
was elected in a special election to fi ll the term of Kim Zolna, who vacated 
her position on the board to assume a position outside of the industry.

Mr. Lee started in the theatre industry, while still in high school, as a 
doorman at his local AMC theatre in Dallas, Texas.  While attending college 
at the University of Texas in Arlington he joined the AMC Management 

Training Program.   He subsequently supervised theatres for AMC throughout most of the 
Southern, Midwestern and Western regions.  Matt relocated with his wife and two children to 
Kansas City in 1999. 

NATO of  California/Nevada welcomes Matt to the Board and thanks Ms. Zolna for her 
dedicated service to the Association and wishes her much success in her new endeavors. ▼

See registration form on page 2
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Godfather Of Internet Predicts Demise Of TV
Dr. Vint Cerf, regarded as the “godfather of the Internet” for helping to develop the early technology 

that made the Internet possible, has forecast that the time is near when virtually all television shows will be 
delivered online. “You’re still going to need live television for certain things, like news, sporting events and 
emergencies,” he said at the MediaGuardian Edinburgh International Television Festival, “but increasingly 
it is going to be almost like the iPod, where you download content to look at later.” Responding to predic-
tions by some scientists that the increasing use of the Internet to download huge video fi les could eventually 
lead to technical gridlock, Cerf said that he heard similar arguments when the Internet fi rst emerged. “In the 
intervening 30 years it’s increased a million times over ... We’re far from exhausting the capacity.” Meanwhile, 
almost as if it were responding to Cerf’s prediction, Sony unveiled its fi rst all-in-one PC/TV set capable of 
displaying high-defi nition programs on a 22-inch screen and playing Blu-ray discs. In a statement, Sony 
said, “It’s the ultimate showstopper for media lovers who appreciate hi-def performance and cutting-edge 
technology in a saving space design.” ▼

NY Mayor’s offi ce fi ghts piracy 
In its continuing fi ght against piracy the New York City Mayor’s Offi ce of 

Film, Theatre and TV Broadcasting designed a campaign featuring PSAs that 
run on TV and in movie theatres, and posters, like the one shown, that are 
prominently displayed on bus shelters and featured in the trades  to combat 
video piracy.  The message of the campaign is that movie piracy harms our 
economy, kills jobs and impacts all New Yorkers.

Visit www.nyc.gov/html/filmhtml/mpaa_psas.shtmlwww.nyc.gov/html/filmhtml/mpaa_psas.shtml to view 
campaign. ▼

❑ November 8th
National Amusements The Bridge::Cinema de Lux
6081 Center Drive, Suite 201, Los Angeles, CA  90045

❑ November  13th
Cinemark’s Century Daly City

1901 Junipero Serra Blvd., Daly City, CA 94014

NATO Cal/Nev Film Product Seminar Registration Form
Please provide the following information for each attendee, if registering more than one person 

please list all names and information on one sheet or email:

Name and position: ___________________________________________________________
Company name: _____________________________________________________________
Theatre: ____________________________________________________________________
Email address: ______________________ Daytime phone number: ___________________

Check off the session you would like to attend:

Reservation deadline is October 25th

Fax to 310/460-2901 or email to Offi ce@NATOCalNev.org
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California New Codes Soon to be in Effect
Part 2

By Gene Boecker, NATO of CA/NV Code Consultant

On January 1, 2008 California will have new 
codes in effect.  This is the second article in the 
discussion of the impacts of the new codes on movie 
theatres.  The fi rst article discussed issues relative to 
new construction.  This article addresses issues relative 
to existing facilities.

Existing facilities are regulated by the California Fire Code.  
There are some substantial changes in the fi re code that will 
affect how facilities are operated.  One of the main differences 
is that many of the requirements for new construction are 
duplicated in the Fire Code so that the Fire Code Offi cial has 
information regarding new construction too. The discussion 
below will identify changes between the current code and what 
the new code will require specifi cally for existing facilities.

Existing Facilities
Existing non-conforming conditions.Existing non-conforming conditions.  There are no rules 

that exempt any existing building.  All existing buildings will 
be subject to the provisions of the fi re marshal’s enforcement 
according to the California Fire Code.

Interior Decorations.  There are a few extensive provisions 
for interior decorations in Chapter 8.  Natural cut trees (Christ-
mas trees) are prohibited except when the theatre is protected 
by fi re sprinklers.  One of the more generous provisions is the 
allowance for theatres that are equipped with automatic fi re 
sprinklers to permit combustible decorative material to be up to 
50 percent of the total wall and ceiling area of the auditorium 
if it meets the fl ame propagation criteria.

Means of EgressMeans of Egress.  Within ten minutes prior to the start of 
each program an announcement must be made in the audito-
riums that notify the occupants of the locations of the exits 
that must be used in case of an emergency.  A message can be 
displayed on the screen during the “announcement” slide show 
but the message must be approved by the fi re marshal.

Automatic Fire SprinklersAutomatic Fire Sprinklers.  While the sprinklers may be 
desirable for many reasons there are no requirements to install 
them in existing facilities that are legally in existence without 
sprinklers. 

Fire Alarms.  The fi re alarm requirements are the same as in 

the current California Codes.  There are no require-
ments to retroactively require installation of a fi re 
alarm system in existing buildings.

Projection Rooms and Cellulose NitrateProjection Rooms and Cellulose Nitrate. Gone 
are the signs in big block letter stating “SAFETY 
FILM ONLY IS PERMITTED IN THIS ROOM.”  

The new code does not require that sign since no new movies 
have used cellulose nitrate fi lm in the past 50 years (especially 
since we’ve progressed almost beyond any type of fi lm).  There-
fore, any existing sign can be removed if desired.

Emergency PlanningEmergency Planning. A Fire Safety and Evacuation Plan must 
be developed and maintained.  In these days of National Security 
concerns and Technicolor Terrorist alerts, these plans are a good 
idea.  Chapter 4 of the Fire Code outlines the various elements to 
be a part of the plan, including a description of the voice alarm 
messaging (if provided); emergency egress routes and alternate 
routes; procedures for accounting for employees and occupants 
after evacuation has been completed; procedures for employees 
who must maintain equipment or perform functions prior to 
evacuation; and the identifi cation of key personnel who can be 
contacted for additional information.  Additionally, site plans 
and fl oor plans must be maintained on site showing hydrants, 
access points, accessible means of egress routes and portable fi re 
extinguishers.

Employee training and response procedures are laid out as 
well.  Quarterly fi re drills are required (employees only – no 
patrons, please).  A training plan must be compiled and provided 
to employees to identify fi re prevention activities and procedures, 
evacuation training (including employee duties in case of an 
emergency), and fi re safety training (such as the proper use of 
a fi re extinguisher).  Maintain a log of the evacuation drills and 
the training provided so you can document that your facility 
has complied with these requirements.  ▼

Gene Boecker, AIA, a project manager with Code 
Consultants, Inc. is a consultant to NATO of CA/NV.  Mr. 
Boecker can be reached at 314/991-2633 or via email at 
geneb@codeconsultants.cogeneb@codeconsultants.com.
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If there is a problem with a Social Security number businesses are being urged 
to follow best practices to verify a worker is eligible for employment.

The Social Security Administration had planned to send out 140,000 notices 
to employers notifying them about federal regulations outlining what to do when 
the Social Security numbers and names provided by employees do not match. 
However, on August 31, a judge in the U.S. District Court in San Francisco is-
sued a temporary order preventing the SSA from sending notices to employers 
about the no-matches.

In addition, the court has blocked implementation of the Department of 
Homeland Security regulations concerning how employers should handle the 
receipt of a no-match letter from the SSA.

The groups that fi led the lawsuit, including the AFL-CIO and the National 
Immigration Law Center, claim the regulations from the Department of Home-
land Security violate the law and workers’ rights, particularly due to the unreli-
ability of the no-match process. The judge in this case said the groups raised serious 
questions as to whether the regulations are inconsistent with the law and that the 
agencies may have exceeded their authority in implementing the rules.

Receiving a ‘No Match’ Letter
“No match” letters from the Social Security Administration are not new and have 

always advised employers not to terminate someone just because of the letter. 

There are several reasons such a letter might be issued, such as transposing 
numbers, making honest mistakes about one’s Social Security number or failing 
to make a name change for Social Security purposes. 

Employers who learn that there is an issue with an employee’s Social Security 
number should consider the following:

Some employers ask for a Social Security number on their employment 
application, and other applications may ask if the employee is able to provide 

Only Last Four Digits of 
SSN on Paychecks

California employers must include em-
ployee Social Security numbers or other personal 
identifi cation number on paychecks. Effective 
January 1, 2008, only the last four digits of a 
Social Security number or any other personal 
identifi cation number can be on the paychecks. 
If your company has not yet updated its payroll 
system, now is a good time to get started so you 
are ready at the beginning of 2008. ▼

Social Security Number
“No Match” Update

documentation of his/her ability to work in the 
United States. Oftentimes the application also will 
contain a statement that the employee has to sign, 
attesting to the truthfulness of the information 
on the application. 

If the employee has signed such a statement 
and used a false Social Security number, the 
employee has falsifi ed employment documents, 
which alone may be grounds for termination. 

The larger problem for the employer occurs 
when the Social Security number has been used for 
purposes of I-9 verifi cation. The Form I-9 must be 
completed by all new hires and this has been the law 
since 1986. The new employee must present docu-
mentation that verifi es identity and employment 
eligibility. One document that can be used to prove 
employment eligibility is a Social Security card. 

Once the employer is on notice of a problem 
with the Social Security number, the employer 
should advise the employee and attempt to resolve 
the issue. However, if the employee does not have a 
valid Social Security number and the employee used 
an invalid number for I-9 purposes, the individual 
has engaged in fraud--the individual completing the 
I-9 form has to attest under penalty of perjury his or 
her status as a citizen, lawful permanent resident or 
alien. The I-9 form also contains a statement warn-
ing that federal law prohibits false statements and 
the use of false documents and that imprisonment 
or fi nes are permitted for such violations. 

If the employee is not eligible to work in the 
United States and/or cannot provide documenta-
tion of his or her ability to do so, the employer can 
no longer continue to employ that person. ▼

Source:  California Chamber of Commerce HRCalifornia

The September issue of PreviewsThe September issue of PreviewsThe September issue of  included information on the current crackdown 
by the Department of Homeland Security (DHS) on illegal immigrants, based upon 
the Social Security “no Match” letters that have been in the news.  The following ar-
ticle provides some guidelines to follow while awaiting the outcome of a lawsuit that 
was fi led by AFL-CIO, ACLU, and National Immigration Law Center. A hearing 
on the groups’ request to permanently bar the implementation of the DHS rule is 
scheduled for early October before U.S. District Court Judge Charles Breyer.  NATO 
of California/Nevada will follow the progress and report the outcome in a future issue 
of its newsletter. (Editor)

4
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 Tricia and Robert Holman strolled through the lobby of 
a new Chicago movie theatre past a cluster of teenage boys 
talking loudly on their cell phones.  The couple shared a 
knowing smile as they walked by a woman shushing a tod-
dler wailing for “popcorn, popcorn, popcorn,” and a young 
boy fl inging himself at the candy display case. 

The Holmans took an escalator to movie-theatre nirva-
na: a section of seats for adults only. Up here, in the theatre’s 
21-and-older section, no children are allowed.   “This is a 
little bit of heaven,” said Tricia Holman, who works for a 
technology fi rm and lives in the Chicago suburb of Evanston, 
Ill.  For a $15 ticket on a weekend evening, she said, it’s “just 
me, my husband and the big screen. And no teenagers.”

In an attempt to entice grown-ups back to the nation’s 
movie theatres, Florida-based Muvico opened the luxury 
Rosemont 18 in this Chicago suburb just east of O’Hare 
International Airport. The theatre has a clear goal: to cater to 
those weary of watching fi lms accompanied by a soundtrack 
of fussy babies and gossiping teens.  One screen is entirely 
dedicated to customers old enough to buy a cocktail.  Five 
other screens have all-ages seats on the ground level -- and 
separate, adults-only balconies reached through the bar 
inside the theatre. Customers can lounge on love seats, eat 
gourmet concessions such as fi let-mignon mini-burgers and 
sip alcoholic drinks during the movie.  About 520 of the 
theatre’s 4,000 seats have been permanently assigned to this 
“VIP” area for adults.

Other theatre chains have begun to offer bars and gour-
met goodies to attract older moviegoers, and have set aside 
certain theatres and showings for adults. In Los Angeles, 
Pacifi c Theatres’ ArcLight Cinemas Hollywood has offered 
one auditorium for a 21-and-older audience since 2004. 
But the age restrictions aren’t constant: IDs are checked 
for screenings only on weekends after 6 p.m.  Across town, 
National Amusements rolled out a similar program last year 
at the Bridge Cinema de Lux off the San Diego Freeway, 
north of Los Angeles International Airport. It too is lim-
ited: a single auditorium, and only for the second evening 
screening of the fi lm.

“The baby boomers are getting older, and the gen-
eration behind them is also large,” said Patrick Corcoran, 
director of media and research for the National Association 
of Theatre Owners  “That’s an audience that expects more, 
from valet parking to nicer concessions. As they get older, 
fewer of them will be wondering how they’re going to line 
up baby-sitters.” 

In Texas, the Alamo Drafthouse Cinemas chain has 
built its business model around the belief that adults want 
to watch movies with other adults -- as well as have dinner 
and alcoholic drinks served at their seats. If the youngsters 
get rowdy, said John Martin, chief executive and owner of 
the eight-theatre chain, “our employees ask the parents to 
take them outside. If you have children, then we respect 
you as parents. If you can’t respect the rules, we’ll help you 
remember your responsibilities.” Martin said he was sym-
pathetic to parents; he has a newborn and a 2 1/2 -year-old.
Still, he said, “it’s a dream for my wife and I to go out by 
ourselves. Why would I want to leave the house with my 
wife, to take a break from the kids, and be surrounded by 
other people’s kids?”

Some fi lm fans say they are insulted that their children 
may not be welcome.

“I grew up going to the movies with my parents. I think 
it’s ridiculous that I can’t be a VIP and bring my kids,” 
said Isabelle Moraine, a Chicago-based shop owner who 
brought her teenage daughter to the Rosemont theatre to 
see “Dragon Wars.” “What, am I not a good enough parent 
to be let into the ‘cool’ area?” ▼

5

Movie time for the
21-and-over crowd

Theatres are embracing
no-children-allowed policy.

Condensed from the Los Angeles Times
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General Projection
Equipment Maintenance
By Ken Jacquart, Cinema Product Manager; Motion Picture Division, Dolby Laboratories Inc.

During the years while I worked servicing projection booth equipment, I learned many 
things including the fact that some things simply break without warning while other mishaps 
can be prevented entirely. All too often I ran around various theatre circuits with a fi reman’s 
hat on, while fi xing emergencies. However there were always those special theatre complexes 
that I rarely visited on a Friday or Saturday night for an emergency call. The underlying com-
monality between these particular theatres was always the fact that there was at least one staff 
member that took responsibility for regular booth maintenance. This person would typically 
go beyond their job description and actually enjoyed keeping their projection equipment 
clean and well maintained. This person would also become so familiar with their booth that 
it became easy to detect a new noise or a new symptom that wasn’t “normal”. I would always 
appreciate the fact that this person would alert me when something abnormal was noticed. 
I would be able to visit their booth at my convenience and correct the problem instead of 
interrupting my own Friday or Saturday night on an emergency call!

Everyone has their own unique interests and some of you aren’t into the booth equipment 
routine, but for those of you that are, I thought I would share some of my own recommen-
dations for things to check on in the projection room.  

First and foremost, always wipe and dust. Film powder residue works it way into every-
thing. It is so fi ne that it will get in between rollers and the shaft they spin on. It will cake 
up and stick to the fi lm gate bands, it will get onto the lens surfaces and porthole glass, the 
fi lm itself will attract the dust onto itself due to the static charge that builds up on a print, 
it will get onto the sound optics and the red LED’s, on and on I could go… So long as this 
residue is wiped up regularly there will be a much lower chance for failure over time.

Here are a few tips, many of which are common sense and obvious.
Check oil level in projectors. Many intermittent-movements and projector oil seals 

will slowly ooze oil over time. If it runs too low on oil, major projector damage will surely 
occur.

If your projector does not have an oil bath, such as a Century projector, check and grease 
the projector gears with the recommended grease or lubrication. I would check this once per 
month. Be careful with your fi ngers around those gears!

If your projector is belt driven, such as the Christie projector, I recommend changing all 
the belts once per year. Proper belt tension is critical. Not too tight and not too loose.

Use a toothbrush to clean the sprockets and use a 1” paint brush to clean the rollers. I 
generally do not recommend using compressed air because it will simply blow the dirt some-

where else. A good old clean cotton 
rag is best. The fi lm gate bands residue 
can be removed with Xecote and a 
Q-tip. FilmGuard, 409, and Simple 
Green are good general cleaners too. 
Remember to spray the cleaner on the 
rag fi rst rather then on the equipment. 
Use rubbing alcohol with caution 
because it can rust metals due to its 
water content. I recommend using 
a 99% Isopropyl alcohol solution 
(typical rubbing alcohol is 70% and 
30% water).

Clean the aperture plate in the 
fi lm gate trap area if you notice fuzzy 
edges growing around the picture 
image on the screen.

Dust the red LED’s in the sound-
head with a dry Q-tip. Dirty LED’s 
will cause audio decoding problems. 

Clean porthole glass when a 
haze is seen with an image projecting 
through it. Ideally you would barely 
see an image refl ection. Clean both 
sides of glass! Use a clean 100% cotton 
towel (if the towel was dried with a 
dryer sheet, the glass will streak). Use 
your glass cleaner of choice, Windex, 
rubbing alcohol, etc…). 

Clean lenses if necessary. This 
must be done with caution because 
the wrong procedure could damage 
the coatings on the lens. First use 
a soft camel’s hair brush. Next use 
Kimwipes or Kodak lens tissue with 
a lens cleaner solution such as Kodak 
lens cleaner. Apply the cleaner solu-
tion to the lens tissue fi rst. Never wipe 
a lens with a dry lens tissue.

Verify Xenon bulb condition 
(clean with Isopropyl alcohol if 
touched with fingerprint during 
installation, use lens tissue, dry wipe 
the bulb with lens tissue after alcohol 
dries). Check for wobbly fl icker on 
screen which may indicate an aging 
bulb’s electrodes. If the xenon bulb is 

Continued on next page
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being changed, take the op-
portunity to clean the refl ec-
tor with a clean cotton towel 
dampened with a warm mild 
soapy solution. 

Check booth/ lamphouse 
exhaust. A lack of lamphouse 
exhaust will likely cause a bulb 
explosion over time.

Your splicer is probably 
a Neumade. Keep it clean! If 
out of alignment, it’s likely 
been dropped or tampered 
with. Splicer adjustments 
are very diffi cult to get right 
and it takes a good bit of 
skill to master. Sharp blades 
are paramount. Aligning the 
blades is diffi cult. Clean with a 
toothbrush. Don’t take apart. 
Clean clogged splicer punches 
with Mineral Spirits. Lighter 
fluid also works like magic 
(no, don’t light it) but use with 
caution!

Your platter and platter 
rollers will clean up nicely 
with 409. Lubricate any rollers 
that are not spinning freely. 
Pay particular attention to 
the platter “brain” assem-
blies. These assemblies tend 
to be the source of many a 
problem.

I could go on and on, but 
it would require too many 
more pages. 

Do you have a ques-
tion about the operations 
of your booth?  Feel free to 
submit questions or sug-
gestions for upcoming Tech 
Tips to KWJ@dolby.coKWJ@dolby.com.  
We look forward to hearing 
from you.  ▼

Continued from previous page Summer 2007 Sets Record For Broken Records
This summer, Barry Bonds broke Hank Aaron’s home run record with some alleged help from his 

friend initialed HGH, while the box offi ce needed a little help from some familiar friends (sequels) 
to break the all-time summer record of $3.85 billion set in 2004. And not content to just break the 
record, Hollywood had to smash it by amassing a total of $4.15 billion in revenues from May to 
September.  All in all, we counted over 30 major records produced by the 218 total movies released 
this summer (which was, you guessed it, a record). 

The dynamic trio of threequels “Spider-Man 3”, “Shrek the Third” and “Pirates of the Caribbean: 
At World’s End” easily produced one of the biggest Mays of all time but the box offi ce storm didn’t 
end there.  While “Knocked Up” and “Fantastic Four: Rise of the Silver Surfer” kept the box offi ce 
afl oat in June, the fl ood gates were really opened in July with “Harry Potter and the Order of the 
Phoenix”, “Transformers” and “The Simpsons Movie” all etching their name in the books.  August 
was no slouch either with some more familiar titles like “The Bourne Ultimatum” and “Rush Hour 
3” leading the way.  “Superbad” helped bookend the resurgence of raunchy comedy this summer 
while “Halloween” ended it all with the biggest Labor Day weekend debut in history.

Between “Spider-Man 3”, “Transformers” and “Harry Potter and the Order of the Phoenix”, a 
new record was set for every day of the week besides Monday (“Spider-Man 2”) and Thursday (Star 
Wars: Revenge of the Sith”)

Here are just some of the more interesting milestones that make the 2007 summer one for the 
record books:

Movie Record Numbers*
Biggest Summer in History $4.15 billion
Most $100,000,000 movies 17 – tie with 2003
Biggest Average 2nd Weekend Drop -51.4%

Spider-Man 3 Biggest Single Day $59.8
Biggest Opening Day $59.8
Biggest Friday $59.8
Biggest Saturday $51.3
Biggest Sunday $39.9
Biggest Opening Weekend $151.1
Biggest May Debut $151.1
Biggest Sony Debut $151.1
Biggest Per Theatre Avg 3,500 screens or   

  more, $35,540
Fastest Film to Reach $100,000 2 days

Shrek The Third Biggest Paramount Debut $121.6
Biggest Animated Debut $121.6

Pirates Of the Caribbean: Widest Release 4,362 screens
At World’s End Biggest Memorial Day Weekend $139.8
Transformers Biggest July 4th Gross $29.1

Biggest Tuesday $27.9
Harry Potter and the Biggest Wednesday $44.2
Order of the Phoenix 
The Simpson’s Movie Biggest 2D Animated Debut $74.0
The Bourne Ultimatum Biggest August Debut $69.3
Halloween Biggest Labor Day Weekend $30.6

Biggest Animated Debut 

Biggest Memorial Day Weekend 

  more, $35,540

Biggest Summer in History $

  more, $35,540

Source:  Exhibitor Relations Co. * Unless otherwise noted grosses are in Millions.
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Quote of the Month

“We need a 52-week-a-year business. 

There can’t be any weekends that go unex-

plored. I have no doubt in the future that 

traditionally soft weekends will be exploited 

with a big picture.”

- Jeff Blake, Vice-Chairman,

Sony Pictures Entertainment Group 

Source:   Daily Variety

Ebert Named 
America’s 
Leading Pundit

A poll conducted by research 
group E-poll for Forbes magazine 
of the 60 leading “pundits” in 
America has ranked Chicago Sun-
Times fi lm critic Roger Ebert at Times fi lm critic Roger Ebert at Times
the head of the list. Said Forbes: 
“While the results show that 
plenty of cable talking heads like 
Bill O’Reilly, Lou Dobbs and 
Geraldo Rivera score highly, the 
most powerful pundit in America 
is veteran fi lm critic Roger Ebert, 
who appeals to 70 percent of the 
[young-adult] demographic and 
whose long career makes him 
well known to well over half the 
population.” Responded Ebert: 
“Rather astonishing.” “Rather astonishing.” “Rather astonishing.” ▼▼


